
Public Awareness Posters
300 POINTS  

POSSIBLE
EXCELLENT 

Professional Quality

MEETS 
 EXPECTATIONS
Student Quality

ACCEPTABLE 
Beginner Quality

UNACCEPTABLE
Read the Directions!

Followed 
Directions

Correct size, 
resolution, and files 
are named correctly. 
All layers are named

Wrong size, wrong file 
name, wrong resolution

Technical Effects used 
show  mastery of 
Photoshop

You did not need any 
assistance with the 
software

You needed minimal 
assistance

You needed assistance 
with things that are basic 
knowledge.

Aesthetics 
/Layout

Powerful, attention-
grabbing layout

Composition is 
acceptable but can 
be improved

Too many competing 
elements. No focus

Look at posters and how 
they can powerfully 
communicate.

Clarity of 
Message

Message is bold, 
compelling and 
multi-layered. It goes 
beyond the obvious.

Message is clear and 
compelling, It may 
not be as subtle as it 
could be.

Message is clear but 
fails to go beyond 
something simple or 
obvious.

Message is confusing. 

Typography Typography 
contributes to the 
visual design of the 
poster. 
Fonts and effects 
help to create a 
strong verbal-visual 
connection within 
the work. All font 
sizes are appropriate.

Type choices are 
appropriate without 
an excessive number 
of fonts or effects

Typography is 
general effective, 
although font choice, 
size and effects 
distract from the 
message

Typography choices and 
effectsweaken the work in 
dramatic ways.

Color Colors used enhance 
the meaning of the 
work.

Colors are used 
appropriately and do 
not clash with one 
another or clutter the 
work.

Color choices clash 
or distract from the 
message

Use of color weakens the 
message

Use of 
Graphics & 
Images

All graphics and 
images are related to 
the topic and make 
a powerful message. 
The graphics used 
reflect an exceptional 
degree of student 
creativity.

The images used are 
clear and relevant 
and contribute 
greatly to the 
effectivenss of the 
message.

The graphics used are 
acceptable, but could 
be more effective.

Images used do not 
strengthen the message 
and are not relevant.
Too many images. 
Poor quality images.
Images do not support 
the message.

Message Brief, clearly stated 
problem or question 
relevant to the task. 
Call for action.

Message is conveyed, 
but could be more 
powerful

Message 
communicates, but 
there is no call for 
action

There is no message

Comments


