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THE LATINO DONOR:

CULTURE, INFLUENCES 

AND INTERESTS 



IMPORTANT DEFINITIONS

Hispanic is the term used by the U.S. Bureau of the Census to describe 

persons in the United States who were born in a Spanish-speaking country 

(including Spain) or who can trace their ancestry to these countries. 

Latino refers to people of Latin America (Central and South America, and the 

Caribbean Islands) residing in the United States.

Philanthropy is defined as an act or gift done or made for the humanitarian 

purposes (Merriam-Webster). 

Informal philanthropy in the Latino culture is characterized by one-to-one 

donation of time, talent or treasure to family, friends or church. 

Organized philanthropy is voluntary actions for the public good within the 

nonprofit sector. This includes making gifts or donations through 

organizations or foundations, in other words formal giving.



HISTORIC ROOTS
Latinos are informally 

philanthropic in ways that are not 

generally perceived as 

philanthropic. 

The majority of Latinos immigrants 

come from countries where the 

nonprofit sector is just formally 

developing. 

When they arrive in the U.S. many

were not culturally accustomed to 

participate in formal philanthropy.



LATINO GIVING IS CHURCH BASED

41%



LATINO GIVING IS FAMILY DRIVEN 



LATINO GIVING IS FAMILY DRIVEN 



PRESERVATION OF CULTURE 

CREATION OF MUTUAL AID 

SOCIETIES, ADVOCY 

ORGANIZATIONS & SOCIAL 

CLUBS 

Initially mutual aids addressed 

specific concerns associated with 

settling and cultural preservation 

but their scope widened to include 

problems like discrimination, 

segregation and exploitation.  

Advocacy organizations and clubs 

focused on anti-discrimination, 

political mobilization and 

incorporation. 

Late 1800’s

1929



CIVIL RIGHTS & POLITICAL MOBILIZATION 

1960’s – 1970’s



LATINO FUNDS

1983 – 2000’s



IMPULSE, TRUST & IDENTIFICATION

IMPULSE, TRUST & 

IDENTIFICATION are major factors 

motivating Latinos to give beyond 

their family and church. 

Latinos donors give in ways that are 

valuable and meaningful to them and 

that, directly or indirectly, will benefit 

their community. 

Latino donors are more likely to give 

if they feel a personal connection 

with the cause, the organization or 

even the person asking for the 

donation.

2018



WHY IS IT IMPORTANT?

America is in the midst of 

a dramatic cultural shift. 

Evidence suggests that organized 

philanthropy is stuck in the past. 

As people of color become majorities in 

communities across America, successful 

nonprofits organizations will need to have 

a diverse donor base to sustain and grow 

operations. 



WHY IS IT IMPORTANT?
The most successful 

nonprofits will be those 

that attract and maintain a 

diversified funding base.

Strategically planned 

Latino giving will help 

strengthen the Latino 

community’s voice and 

influence as members of 

society. 

Focusing philanthropy on 

the Latino community will 

help bring attention to the 

needs of the Latino 

community. 



WHY IS IT IMPORTANT?



THE LATINO DONOR

Latinos donors are most likely to cite their place of worship as among 

nonprofit categories they support (45%).



THE LATINO DONOR

Categories favored by Latinos include: children causes, education, arts and 

culture, Immigration, Social Services & disaster reliefs 



DISCONNECT



FORMAL PHILANTHROPY 

Education, socioeconomic status (income), and acculturation are some of the 

factors influencing Latino’s motivations in giving. The more acculturated, 

higher level of education, and higher socioeconomic status the more likely 

Latinos are to engage in formal philanthropy.



EDUCATION & ECONOMIC LANDSCAPE



LATINO ENTREPRENEURS 



ARE WE STUCK IN THE PAST?



DON'T OVERLOOK LATINOS 

Latinos are not perceived as 

potential donors as a result of a 

generalization about Latinos 

socioeconomic status or their lack 

of participation in formal 

philanthropy. 

What many professionals overlook 

is the fact that Latinos may not 

volunteer or give just because they 

have not been asked to do so.



DON’T OVERLOOK LATINOS

As long as the fundraising community remains disproportionally white, we are 

unlikely to reach all Americans who are waiting-and wanting-to help those in 

need. 



IS YOUR STAFF & BOARD DIVERSE?

Does your staff and board reflect the composition of your community?

Do you have a culture of philanthropy, that starts with your board? 

Are your board members and senior leadership team engaged in the 

organization's fundraising efforts?

Affluent Latinos give to organizations where they hold a leadership position or 

know the leaders. 



DEMYSTIFY FORMAL PHILANTHROPY 

Focus your efforts on 

demystifying formal 

philanthropy, what it 

means and how it can 

benefit the Latino 

culture. 

It is important to 

understand the 

distinctive cultural 

difference of Latinos! 

If you don't understand 

their history it will very 

difficult to engage 

Latinos in philanthropy.  



BUILD STRONG RELATIONSHIPS

Latino social networks are 

very important. 

Make sure you are 

strategic in building 

relationships with Latino 

donors. 

A particular 

organization/individual is 

integral in prompting 

Latinos to make a gift, 

rather than tax incentives.  



BE CREATIVE: ONE SIZE DOES NOT FIT 

ALL

Think outside the Box : plan house parties, participate in online giving days, 

launch a diverse young professional board, launch a population focused fund. 




