
Brand Case Study. 
Steiss Medical Equipment.



Client: 
Steiss is a provider of industry-leading precision healthcare equipment. Combining intelligent design with 
the highest quality manufacturing, Steiss represents healthcare engineering at its very best. Offering more 
functionality than equivalent products, Steiss is at the cutting-edge of healthcare design. 
 

Problem: 
Over the years, the brand messaging had become indistinguishable from its competitors’ and the brand 
aesthetic had become inconsistent and overly complicated.

Solution: 
A brand re-alignment was required; to cement the core ethics as market leader, and drive the brand forward  
with clarity. To build a strong reputation for Steiss as both educator and retailer. The brand messaging 
needed reinforcing with language the target audience could identify with. Research which touchpoints are 
crucial in the customer awareness process and simplify the brand aesthetic to be more consistent.

Benefit: 
Due to a streamlining of core messaging, the sales team are more connected to the brand and are able 
to communicate its purpose and benefits. Steiss is no longer trying to be everything to everyone, and the 
conversations the sales team are having are more authentic. Marketing collateral and product packaging 
have become more cost-effective to produce, due to the removal of non-critical colours and graphic elements. 
Everything has been audited and redeveloped to become less complicated. 



Stylescape 
Presentation.  
Each project we undertake starts with an online brand workshop.  
Once completed, we take the conclusions from the workshop and create 
a brand roadmap. This roadmap steers the creative direction we take.  
 
The creative process starts with a Stylescape. 
 
A Stylescape is a collation of images, designs, colours and typography 
that show how all the component parts interact with one another. 



Excellence | Trust
Quality | Innovation
Professionalism | Care 
Reliability | Effi ciency

Steiss provides clinical excellence 
in healthcare equipment, through 
innovation and high-quality
engineering. For rehabilitation 
and care environments in the UK, 
Ireland and Canada; for customers 
that require optimum longevity and 
effi ciency in a crowded marketplace.”
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Touchpoint 
Visualisation.  
Ensuring the new branding works in every imaginable way and  
remains consistent across all forms of marketing communication.















Style Guide and 
Brand Asset Creation.  
We bulletproof the brand by creating a Style Guide that explains how all of the 
designed elements are used. Essentially everything about how the brand works 
in the real world across all customer touchpoints. 

Digital files of the logo, and any other brand elements, in all required formats are 
then created. The files become the intellectual property of the client, and can be 
shared freely with whoever needs them. 











Over the years, our brand messaging and aesthetic had 
become inconsistent and slightly confusing. By focusing 
on our business objectives, Jamie and his team removed 
any subjective ideas we might have had coming into the 
process. This has given the business complete clarity 
moving forward".

Rachel Davis
Marketing Manager
Steiss Medical Equipment
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Address:
12 Cutterburrow Lane, 
Braunton, North Devon, 
EX33 1FB UK

Registered in England and Wales. Company number: 6998945.

The content contained in this document is the intellectual property of Steiss Medical Limited. You may not reuse, republish, or reprint this content without their written consent. All information is merely for informational purposes. While the information on this document has been 
verified to the best of our abilities, we cannot guarantee that there are no mistakes or errors.

Purpose-driven brand design 
for organisations making  
a positive social impact.

thegreatfield.co.uk

https://www.thegreatfield.co.uk

