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STEPPING STONE EVERGREEN SEQUENCE

Don’t assume that because they signed up for your subscription,
they’re going to keep reading.

Your job is to constantly re-gain attention, build curiosity,
connect with their self-interest and promise a payoff in the next
step.

You're In

0

from Jack Born

The primary goal of this email is to set the stage and 
build anticipation for what's about to come.

You have to “sell the series”… but in reality it’s difficult to sell a multi-day
commitment.  
 
They don’t know you. They don’t know if this is for them… not yet. 
 
So the goal is to build anticipation for the NEXT STEP. 
 
Building desire, curiosity, and stoking the fire of self interest that can only be
resolved in the NEXT STEP is the best way to grab, hold, and direct their attention
where you want it.

Often called a cliff hanger or open loop. 
 
You’re building a chain of emails where each one leads to the next. 
 
Try to create a daisy chain of curiosity that links one email to the next one so your
subscriber anticipates the next one. 
 
For example notice the bullets that I put right near the top of the top of the email. 
 
My goal with these bullets is to really drive up the curiosity and get my read
looking forward to the next email.
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Really emphasize the problem, agitate the problem, make it
worse.

You're In cont.

0

from Jack Born

So if I agitate the problem the only way to have it solve this for them to tune into
the next email. I really want them focused on the next email and how exciting is
going be because I'm now solving a problem that I've actually brought up and I've
even made worse. 
 
See you see I don't try to convince my subscriber that the entire weeks worth of
emails is going to be worth turning into a really focus on getting there anticipation
cranked up to the maximum level so that they're really excited about what's about
to come tomorrow. 
 
The other thing that I want you to notice as you go through the additional emails is
that I never assume that just because they open the email they're going to read
every line of the email or continue reading. 
 
At the beginning of every email I really try to drive up their excitement curiosity
and anticipation for what's to come in that very email so it's a process of constantly
grabbing attention, directing their attention, and holding attention. 
 
There's never a point during the email sequence where we can assume “okay I
have their attention”. It’s a constant cycle of re-engaging their self-interest and
curiosity to grab, hold, and direct their attention.
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Ask them to reply in this first email

You're In cont.

0

from Jack Born

The reason why I'm doing this is because number one, I want to get their feedback
so that I can continue to have this conversation and get feedback from my
subscribers and keep my pulse on what is most important to them. What's most
painful for them. 
 
But the other reason why I'm doing this is because when a subscriber replies to
my first email that is an indication to Google's algorithm that they want to receive
my emails. So it's going to be a lot more likely that the rest of my emails are going
to arrive in their inbox instead of being shuffled off to spam box. 
 
And then I end this email with a reminder of what to look for tomorrow and I told
them what the subject line of that email will be an we really need to make that
subject line something that summarizes the value that they're going to get and
increases the curiosity about what will be revealed in that email.
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Example Day 0 Email
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