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Boxoffice Magazine and
Film Journal International
Announce Merger
More information inside

OVERVIEW
Boxoﬃce is dedicated to bringing motion picture professionals the most
up-to-date information, data and analysis available across multiple
platforms. With our knowledgeable editorial staﬀ and top industry

As of January 2019, Boxoﬃce Magazine and
Film Journal International will come together
as a single publication under the Boxoﬃce
banner. The merger will provide advertisers

experts, Boxoﬃce ensures our magazine readers and online and mobile

with increased monthly circulation, greater

users have access to knowledge that will enable them to make

editorial opportunities, and a consolidated

informed, proﬁtable decisions about which products and services they
purchase.

marketing message in theatrical exhibition’s
reference publication. The merger will also
see the relaunch of Boxoﬃce.com with an
updated look and expanded editorial focus on
data-driven box oﬃce reporting and exclusive

Every month in the Boxoﬃce magazine , and every day online at

insights on the global exhibition industry,

Boxoﬃce.com, we provide an insightful look at both the vibrant North

creating a digital B2B hub for the cinema

American market as well as a global perspective from Latin and South
America, Europe, Asia and Australia. Key players from all sectors of the
motion picture industry provide their expertise, analysis and forecasts
so our readers can make informed strategic decisions. Since the days of
silent ﬁlms, whenever exhibitors and other motion-picture professionals
need information, they turn to Boxoﬃce. And for 20 years, they’ve
turned to Boxoﬃce.com. They won’t ﬁnd you if you’re not part of the
family of Boxoﬃce advertisersThe Boxoﬃce Magazine is published on a
monthly basis, gets guaranteed distribution to all NATO members
across 96 countries and premium visibility at the industry's top trade
conventions – namely CinemaCon, ShowEast, CineEurope and CineAsia.

industry.

READERSHIP
Boxoﬃce is the oﬃcial magazine of NATO –
National Association of Theater Owners – the
largest exhibition trade organization for the
theatrical industry in the world. As a result, it gets
guaranteed monthly distribution to its network of
members ranging from the largest circuits in
North America to hundreds of independent
members, both domestic and international.
Boxoﬃce also reaches a wide range of inﬂuencers
in the industry ranging from theater chain owners
and CEOs, managers and concessionary
professionals, ﬁlm buyers, producers, distributors
and entertainment marketeers.
Boxoﬃce reaches over 90% of the US box oﬃce across most major

PRINT MAGAZINE
The Boxoﬃce Magazine is published on a monthly
basis, gets guaranteed distribution to all NATO
members across 96 countries and premium visibility
at the industry's top trade conventions – namely
CinemaCon, ShowEast, CineEurope and CineAsia.

DIGITAL PUBLICATION
Boxoﬃce.com reaches a unique group of inﬂuential
industry professionals and aﬁcionados interested in
the daily ﬂuctuations in the business of movies and
box oﬃce sales totaling to an average of 565k page
views for the ﬁrst half of 2018.

SOCIAL MEDIA

circuits – namely AMC Theatres, B&B Theatres, Bow Tie Cinemas,

On social, the Boxoﬃce brand has cultivated an

Cinemark USA, Cineplex Entertainment, Cinépolis, Cobb Theatres,

active and engaged audience of 100,000

Georgia Theatre Co, Goodrich Quality Theaters, Harkins Theatres,
Kerasotes Theatres, Landmark Theatres, Malco Theatres, Marcus

entertainment professionals enthusiasts across

Theatres, National Amusements, Paciﬁc Theatres, Phoenix Theatres

Twitter and Facebook. It has actively positioned

Entertainment, Regal Entertainment Group, Southern Theatres,
UltraStar Cinemas, Warren Theatres… and many other major,
regional, independent, and international theatre circuits.

itself as the number one source of weekly box
oﬃce predictions and actuals on social.

