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“The Why Foundation houses a stunning catalogue of documentary 

films which cover issues and topics from ordinary people doing 

extraordinary things. Even though the stories are not local to 

CapeTownTV audiences, the struggles, proposed resolutions and 

fights for social justice, human rights and equality are of a global 

fingerprint we can all identify with.”

Carlo Fredericks, CapeTownTV - Why Stories Broadcast Partner

 THE WHY                       

THE WHY Foundation produces and distributes documentary films 

to ask the world’s biggest questions. Everyone deserves the right 

to reliable and accessible information, and we believe that an 

informed citizenry leads to a more just world.

Questioning the world, 
one documentary at a 

time.
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Letter from our CEO
2021 was a memorable year 
for us.  We are grateful to 
our partners - broadcasters,  
educational institutions, NGOs 
- and for the generosity of our 
funders. With their support, 
we succeeded in fulfilling and 
completing our goals for the 
year, expanding free access to 
fact-based documentary films 
about human rights on a global 
scale. 
 Due to Covid restrictions, we had 
constant logistical challenges, as 
did our partners -  particularly 
with postponing and changing 
screening dates and locations. 
Shockingly, two of our broadcast 
partners were forced to close 
in the past 10 months due to 
censorship - 1TV in Afghanistan 
and TV Rain in Russia. With TV 
Rain’s closure, Russia lost its last 
independent media channel 
and 6.2 million monthly active 
viewers lost a lifeline to fact-
based media. Sadly, journalists 
are being killed and democracy 
is being left in the dark.
These events stress the 
necessity of our work. The 
power of storytelling is profound 
and can deepen humanity’s 
awareness across borders of 
ethnicity, religion, tradition and 

democratic values.  Through 
documentary films, we can bring 
people from far away close to 
our hearts and minds, giving us 
a better understanding of the 
world we live in. “Watching Why 
Stories changed my life”, said 15 
year old Matthias following one 
of our screenings.  This is why 
THE WHY matters. 
 
In this report, we reflect on our 
activities and achievements for 
the year. I hope it will make for 
interesting reading and improve 
your understanding - not only of 
how we work, but why we work 
tirelessly to use documentaries 
to change the world. 
 
 

In kindness,

Mette Hoffmann Meyer, CEO

Executive Summary
     Highlights from 2021:

• 20 powerful documentaries expanded the WHY STORIES catalogue, telling 
stories about the human experience. BBC World News and BBC World 
Service acquired all 20 films. Our partnership with the BBC ensures that 
not only broadcast partners all over the world, but also decision-makers 
and leaders have access to our films. They have been produced by a 
diverse group of filmmakers and touch on a wide range of issues, providing 
education on the United Nations Sustainable Development Goals.  

• In October 2021 we launched WHY PLASTIC? -  a series about the 
environmental and human consequences of plastic pollution. The series 
consists of three feature-length documentaries and seven short films. WHY  
PLASTIC? has been aired by broadcasters in Scandinavia and the UK and 
screened through collaborations with our impact partners. 

• We worked with local partners to provide films for community screenings, 
despite covid restrictions on social gatherings. Films about women’s rights 
were shown in 241 villages and reached more than 5’000 students and 
teachers across Andra Pradesh in India as part of a year-long educational 
initiative by the Charity New Beginnings. In Burundi, more than 800 people 
watched and debated our WHY SLAVERY? documentaries through our 
local partner Centre for Development and Enterprises (CDE). We were 
even able to screen a film about women and workers’ rights in Hong Kong 
through partnering with Amnesty International.

• ASK WHY? Docs - a project that invites school children into cinemas - 
doubled its reach this year, to more than 3,400 students and 70 schools. 
Teachers  consistently report that taking part in our programme provides 
a profound understanding of global issues while lowering incidents of 
bullying throughout the year.

• THE WHY’s YouTube channel reached 2.3 million people with an 
extraordinary average watch time of 13 minutes.  Subscriptions grew by 
13% to 120,000 in total. In December we launched an Arabic speaking 
YouTube channel opening opportunities for engagement with an Arabic 
speaking audience.

4
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“The ability of a free and independent press to hold polit-
ical leaders accountable is what makes open government 

possible — it is the heartbeat of democracy.“

Madeleine Albright, Fascism: A Warning 

THE WHY is a non-profit organisation 
based in Denmark that produces and 
distributes public media campaigns 
globally. Since our founding in 2004, 
we have reached hundreds of millions 
of people through 70+ broadcasters 
and 50+ outreach partners in over 
200 countries and territories. 
Our mission is to ensure access to 
information about human rights 
and sustainability. We do this by 
broadening distribution channels to 
reach new audiences with free access 
to public media, with the belief 
that public media has the capacity 
to educate people on nuanced 
topics. Human rights education can 
provide a basis for public discourse, 
understanding, justice and peace. 

To date, we have produced five 
global media campaigns exploring 
poverty, slavery, women’s rights, 
democracy and plastic. We are 
constantly working to bring free 
access to reliable information to 
millions of people around the world. 
Our documentaries are used in 

schools, community centres and 
public cinemas, and are brought to 
citizens at large through our growing 
network of 70+ public service 
television stations in 200 countries 
and territories. Each of THE WHY’s 
films reaches an estimated average 
of 100 million viewers. We have 
now  reached 16 million views on our 
YouTube channel alone.

THE WHY has curated six seasons 
of the public media series WHY 
STORIES, distributed to hundreds 
of millions of people through BBC 
World News and 50+ media partners, 
including many under-resourced 
news organisations all over the world. 
We have over 120k followers on our 
YouTube channel, where we publish 
exclusive content and provide access 
to long-form films in six languages. 

Lastly, our educational outreach 
programme reaches thousands of 
school students in Denmark, bringing 
human rights education into the 
classroom.

About THE WHY Impact

Free press is under threat from autocrats who 
overtake and use media- fully understanding 
the power media plays in shaping our reality. 

750 million adults cannot read and write, most 
of whom are women. 1

2.9 billion people have no internet access. 2

89% of online content is only available in the 
10 most spoken languages. 3

At THE WHY we work to close the information gap. 

Sources:

1. Unescostat (2019), Meeting commitments, Are countries on track to achieve 
SDG 4?, Unescostat, Global Education Monitoring Report

2. ITU Publications (2021), Measuring digital development Facts and figures 
2021, International Telecommunication Union

3. Armbrecht, A. (2016), 4 reasons 4 billion people are still offline, World 
Economic Forum.

• These barriers to accessing information prevent 
accountability, compromise decision making 
and allow misinformation to flourish. 

• The Coronavirus Pandemic has been used 
as grounds to block journalists’ access to 
information sources and reporting in the field. 

5
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The Solution
THE WHY uses documentary 
films to tell stories that spark 
debate and conversation about 
human rights, governance, 
inequality and sustainability. We 
are the only organisation that 
strategically translates films into 
minor languages and works with 

TV stations and organisations 
on a non-profit basis to reach 
new and broader audiences. We 
work with local partners in local 
languages internationally, across 
ethnic, religious and cultural 
divides, ensuring that everyone 
has access to free and fair media.

Impact Methodology

1. Production
and acquisition of
independent films 
and language ver-

sions

2. Distribution 
and Reach 

through television, 
outreach activities 

and online platforms

3. Engagement 
and Influence
through events 

and talks around 
the screenings 

4. Action and 
Change 

at personal, social 
and political levels

ARTICLE 19.

Everyone has the right to freedom 
of opinion and expression; this 
right includes freedom to hold 
opinions without interference 
and to seek, receive and impart 
information and ideas through 
any media and regardless of 
frontiers.

We work with an impact framework 
that tracks the number of factual 
films, screenings and distribution 
partners we deal with while also 

capturing the qualitative impact 
stories we receive through our 
partners.  We operate with the 
following theory of change: 

“Documentary is the genre that helps 
us understand the world and gives us an 

insight into its complexities. We need 
documentaries.”

8

Our work protects Human 
rights, specifically Article 19 and 
contributes to reaching the UN’s 
Global Goals.  Goal 16: Peace, 
Justice and Strong Institutions, 
which has the aim “to ensure 
public access to information and 
protect fundamental freedoms” 
(Target 16.10), recognising that 
sustainable development cannot 
be achieved without trustworthy 
public media.
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Public Media Matters 

Arguably the world’s first 
successful human rights 
campaign was undertaken by 
the abolitionists in the UK in the 
18th century. Spearheaded by 
William Wilberforce and Olaudah 
Equiano. Wilberforce was an 
Englishman and a member of 
parliament, while Equiano was 
a former slave who lived as a 
free man in London and toured 
the UK with his autobiography 
at the end of the 18th century. 
They understood keenly the 
importance of public media. 
For over 20 years they went on 
a public media tour of Britain 
to educate people about the 
heinous nature of the slave trade 
and garner support for their anti-
slavery bill, first introduced in the 
House of Commons in 1789 - the 
same year that Equiano’s memoir: 
The Interesting Narrative of 
the Life of Olaudah Equiano, or 
Gustabus Vassa, the African, was 
published. 
To bring home their message 
they invented what is widely 
recognised to be the world’s first 
infographic (pictured) - using 
images, stories and testaments 
like Equiano’s to educate people 
about slavery. Wilberforce 

famously said of the people he 
educated:  “You may choose to 
look the other way but you can 
never say again that you did not 
know.” In 1807, following years of 
persistent campaigning, the slave 
trade was officially abolished in 
the UK. Our work is inspired by 
the abolitionists; bringing human 
rights education to audiences that 
otherwise would not have access, 
by sharing stories and images in 
the form of documentary films 
knowing that it inspires action 
and change for good.

Diagram of a slave ship, the Brookes, illustrating the inhumane conditions aboard such vessels
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WHY STORIES

Picture from Children of the Snowland

https://www.thewhy.dk/projects/why-stories
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WHY STORIES gives impactful and 
thought-provoking documentary 
films about sustainability and 
human rights a longer life and 
a broader audience. The series 
recognises that most people – 
including those who cannot read 
and write – still watch and are 
informed by what is on TV. Through 
WHY STORIES we select 10-20 
documentary films every year 
and donate them to broadcasters 
in underserved areas. The series 

has been distributed through a 
cornerstone partnership with BBC 
World News, as well as through 
32 public broadcasters in low and 
middle-income countries.

To learn more about our catalogue 
visit our website. 

In 2021 we acquired 17 films in 
addition to our three films from 
the WHY PLASTIC? series. The 
films touched on a wide range 

of issues. Below is an overview 
of the themes explored and 
how they break down across the 
SDGs.

1: No Poverty

2: Zero Hunger

3: Good Health and Well-
being

4: Quality Education

5: Gender Equality

6: Clean Water and Sanitation

7: Affordable and Clean 
Energy

8: Decent Work and 
Economic Growth

9: Industry, Innovation and 
Infrastructure

10: Reduced Inequality

11: Sustainable Cities and 
Communities

12: Responsible Consumption 
and Production

13: Climate Action

14: Life Below Water

15: Life on Land

16: Peace and Justice in 
Institutions

17: Partnerships to achieve 
the Goal 

Picture from Softie

*Some films touch on more than one theme

https://uploads-ssl.webflow.com/5b7d98b91edba42a53d75c3f/60e5a6d4f14dadbd5307b45d_catalogue_corrected_July21_web.pdf
https://uploads-ssl.webflow.com/5b7d98b91edba42a53d75c3f/60e5a6d4f14dadbd5307b45d_catalogue_corrected_July21_web.pdf
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Impact Story: Media Under Fire
A Lost Partnership in Afghanistan

THE WHY increases the reach of 
fact-based media by overcoming 
language barriers and working 
pro-actively to distribute 
documentary films in countries 
and regions that otherwise would 
not have access to the same 
range of international coverage. 
In 2021 - with support from the 
Stavros Niarchos Foundation - we 
translated three sets of ten films 
into French, Hindi and Swahili. 
The languages were chosen 
due to interest from partner 
organisations across French 
and Swahili-speaking Africa 
and Hindi-speaking India. The 
translations were carried out by 
local dubbing houses based in 

Mumbai (India), Nairobi (Kenya), 
and Dar es Salaam (Tanzania). 
In 2021, THE WHY partnered 
with several local organisation 
who are present in Benin, Burkina 
Faso, Cameroon, Central African 
Republic, Ivory Coast, Mali, 
Niger, Senegal and Togo to show 
documentary films about human 
rights in local language reaching 
millions of people. 

In 2021 we watched as 
Afghanistan fell to the Taliban. 
Immediately media and free 
speech collapsed and journalists 
fled the country. Our Afghani 
broadcast partner, 1TV, was a 
leading television station known 
for its hard-hitting news reports 
and high-impact current affairs 
programs with strong journalistic 
integrity. The station was one 
of the leading privately owned 
commercial television stations in 
Afghanistan. 
Our collaboration agreement with 
1TV was signed in March 2020 and 
specified that they would receive 
61 of our WHY STORIES titles in 
a one year period. The first WHY 
STORIES film dubbed in Dari 
was broadcast that month, and 
the films Detropia, Miners Shot 

Down, Mumbai Disconnected, 
We Were Rebels and When I Walk 
were broadcast over the months 
following. 
In August 2021 1TV closed down 
because of the Taliban takeover. 
Since September 2021, the 
network has been attempting 
to broadcast from Germany and 
through social media platforms. 
We are currently exploring how 
best to support our partner in their 
mission to provide information 
to their citizens even while they 
work in exile.  
This story highlights the 
precarious nature of public media 
and independent journalism - 
currently threatened in many 
parts of the world. 

IMAGE OUTREACH 

Impact Story: Extending Reach 
Through Language Versioning in 
French, Hindi and Swahili

Distribution 
and Reach

Picture from My Afghanistan

Screening by Sysy House of Fame

17
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Picture from The Recycling Myth

https://www.thewhy.dk/projects/why-plastic
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WHY PLASTIC

The Launch of WHY PLASTIC?

In 2021, after 3 years of 
development, production and 
several covid-related delays, we 
launched our 5th public media 
campaign WHY PLASTIC? - 
Investigating the human impact 
of plastic pollution. 
Plastic is a revolutionary material. 
It’s durable, affordable, multi-
functional - and it has pushed our 
planet to the brink of one of the 
worst environmental disasters in 
modern history.

Plastic is also a topic surrounded 
in confusion and misleading 
information. WHY PLASTIC? 
is a three-part investigative 
documentary series that busts 
the myths and misinformation, 
taking a closer look at what is fact 
and what is fiction. The campaign 
also includes 7 short-films chosen 
through public competition and 
in partnership with Odense Film 
Festival (OFF) and 9 infographics 
that can deepen our audience’s 
understanding of the issue, in 
particular those reached through 
NGO partnerships. 

Each film investigates a different 
aspect of plastic pollution: 
Recycling, Human Health and 
Corporate Responsibility.
Since launching in October 2021 
the campaign has been shown 
in the Nordics as well as on 
BBC. We will continue to track 
the impact of WHY PLASTIC? in 
2022. In this report we will outline 
the films as well as impact stories 
from the launch.The films have 
been developed in partnership 
with  BBC Panorama, ARD, 
ARTE/ZDF, DR, SVT, NRK, CBC, 
NHK, EBU, WDR and SRF/RTS/
RSI (Switzerland).
The production has also been 
generously supported by EBU, 
DANIDA and Rogovy Foundation.

Production

Picture fromThe Recycling Myth
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WHY PLASTIC? Films
We the Guinea Pigs 

Coca Cola´s Plastic Promises

The soft drinks industry has faced 
growing criticism for the use of 
single-use plastic. In 2018 the 
world’s largest soft drinks producer 
set ambitious targets to reduce the 
amount of its plastic packaging that 
ends up in the environment. In this 
film, we investigate Coca-Cola’s 
‘World Without Waste’ strategy. Is 
Coke’s plan to recycle its way out of 
the problem fundamentally flawed? 

In the last few years the plastic 
pollution crisis has become an 
international scandal. The plastic 
packaging industry has declared it 
knows how to solve the problem: 
recycling. But if this is really the 
solution, why is the world pumping 
out more virgin plastic than ever 
before? Could recycling really be 
the ultimate greenwash?

This film investigates why we are still 
constantly - and increasingly - exposed 
to dangerous chemicals through our 
plastic use, even though researchers 
have warned us about the potential 
adverse health effects for decades. 
Are we involuntary participants in an 
enormous experiment, threatening 
the health of millions of people - 
maybe even mankind itself?

The Recycling Myth
Director: Tom Costello & 
Benedict Wermter
Producer: Tristan Chytroschek 
(A&B Buero)

Director: Laura Mulholland 
Producer: Max Stern / Renegade 
Pictures

Director: Louise Unmack 
Kjeldsen
Producer: Mette Heide/ Plus 
Pictures

WHY PLASTIC? Short Films
In addition to the full-length films, we also put out a call for six short films 
related to the topic of plastic in January 2021. The films were selected 
through a competition held in partnership with the Odense Film Festival  
and provided more creative and artistic ways to tell the story of plastic. 
The winners were announced at an awards ceremony in September 2021 
and came from India, Iran, France, Germany and the U.S.A. PlastiC, a stop 
motion film about the damaging effects of plastic pollution on ocean 
animals and their ecosystems, won first place.

From the film PlastiC
23
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The Recycling Myth won the 
Audience Award at the XXII One 
World Film Festival (Filmový 
Festival Jeden Svet) in 2021 in 
Slovakia. For this award, a deep 
survey was conducted on over 
60 documentaries from all over 
the world, in collaboration with 
the Slovak Academic Research 
Institution. According to their 
evaluations, The Recycling Myth 

was the film that left the biggest 
impact on the audience, which 
consisted of over 600 people. 
This is a great example of how 
these films are not only driving 
national debate and creating 
impact across broad audiences, 
but also inspiring engagement 
from viewers on the topic.

Impact Story: The Recycling 
Myth Wins Audience Award

75%

63%

As much as millions of micro
fibers could wash off our
clothes every time we do
laundry. 

Micro Fibres

Out of the primary microplastics
in the ocean, 35% is believed to
be micro plastic fibers from
textiles. 

Fast fashion items create
massive problems throughout
their mostly very short lifespan. 
Every year, 80 000 million
garments are sold.

The numbers

Almost two thirds of the material
in the clothes we wear are made
of petrochemicals. These
materials include nylon,
polyester, acrylic and lycra. 

The fabric

It's time to ask

75% of the clothes we wear
end up in landfill. The rest
get burned in incinerators,

or scarcely, recycled or
reused. 

FAST FASHION
The link between the two most polluting industries
in the world - the petrochemical industry and the

fashion industry - is spelled FAST FASHION. 

Plastic Pollution and  

Because the clothes are
made of

petrochemicals, they
are not biodegradable.

Instead they break
apart, into microfibres.

Educational Material: WHY 
PLASTIC? Infographics

As part of the campaign, THE
WHY developed 9 infographics to 
help partner organisations discuss 
the impact of plastic with their 
audiences. The infographics focus 
on:
• The history of plastic
• The scale of plastic waste
• Bioplastic
• Plastic in the construction industry
• Plastic in the packaging industry

• Plastic in the fashion industry
• Plastic legislation
• Plastic and Covid
• Waste smuggling

Engagement 
and Influence

One of the 
infographics 
developed 
in the WHY 
PLASTIC? 
campaign
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Impact Story: Screening and 
Debate at the  Danish Parliament
With almost 700,000 people 
watching on Danish national 
television broadcaster DR, 
Denmark kicked off the WHY 
PLASTIC? campaign locally. 
With premieres and screenings 
across Denmark in collaboration 
with journalists, experts and 
politicians, the films sparked a 
new conversation on plastic. Over 
the past few months, there have 
been screenings and debates in 
the Louisiana Museum of Modern 
Art, Charlottenborg Museum, 
Strandet in Thisted, THIS festival 
in Aarhus, Odense Film Festival 
and the Danish Parliament 
Christiansborg. The screening 
at the Danish Parliament 
included a panel discussion with 
representatives from the Danish 
plastic industry and Coca-Cola.

WHY PLASTIC? shows that plastic 
pollution is a pervasive issue 
that requires both systemic and 
structural change. On November 
25th, we were proud to bring the 
campaign to Christiansborg - the 
seat of the Danish Parliament, the 
Danish Prime Minister’s Office and 
the Supreme Court of Denmark. 

 For this event, THE WHY hosted 
a screening of clips from all three 
of the full-length documentaries, 
followed by a discussion and 
debate with a panel of experts: 
Anne Aittomaki from the 
Danish NGO Plastic Change, 
Environmental Policy Manager in 
the Plastic Industry Christina Busk, 
Annette Spanggaard, currently 
acting as Communications & CSR 
Director of Coca-Cola, Vibeke 
Jacobsen, Product Area Manager 
of Plastic at Stena Recycling and 
Tina Kold Jensen, one of the 
scientists who features in “We the 
Guinea Pigs”, our WHY PLASTIC? 
film and the current head of a 
population study of children and 
endocrine disruptors. The debate 
was moderated by journalist 
Mette Walsted Vestergaard, who 
has been a host on DR P1 as well 
as DR TV Avisen.
The event was attended by 
politicians and journalists who 
discussed the content of the films 
in detail. 
The discussions were centred 
around how plastic is affecting 
our health, the flaws within the 
recycling system and how big 

industries like Coca-Cola are 
contributing to the problem. The 
panellists discussed alternative 
materials to plastic and the ways 
in which companies circumvent 
government regulations. 
Bringing WHY PLASTIC? to 
such an influential platform for 
legislative change and initiating 
a lively debate among people 
on both sides of the issue was 
an important milestone of the 
campaign. 
We know from our history of 
using documentary films to affect 
political matters, that change 
takes time. There is very rarely 
a straight line between a film, 
a debate and a policy change. 
However, we know from our 

experience with WHY SLAVERY? 
and WHY POVERTY? that our films 
can play a part in the ongoing 
conversation, supporting a more 
nuanced debate that affects 
change over time. 

Screening at Christiansborg, Denmark

Action and 
change
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Impact Story: Building the Nordic 
Network

• Event/Launch (Impact Story): CHRISTIANSBORG - 
Denmark - 25/11/21

• Impact Story: Impact Award @ One World 
Film Festival

Impact Story: BBC Panorama 
Broadcast 

As part of the launch of WHY 
PLASTIC? we developed the 
Nordic Network initiative, a 
grassroots project to engage 
youth organisations across the 
Nordic region on the issue of 
plastic. Through the network, we 
held small screenings with partner 
organisations in Iceland (SEEDS), 
Sweden (Navitas), Norway 
(Changemakers) and Denmark 
(CBS Climate Club). 
Our partnership with SEEDS - a 
student-led Icelandic organisation 
that promotes intercultural 
understanding and environmental 
protection through work on 
environmental, social and cultural 
projects - exemplifies this work. On 
November 11th, SEEDS hosted a 

screening of The Recycling Myth, 
which was followed by a panel 
discussion and debate. Guest 
speakers included journalists, 
Icelandic climate activists and 
influencers. The audience was 
highly engaged and committed to 
taking further action individually 
to combat the issue of plastic 
pollution. The success of this 
screening highlights how WHY 
PLASTIC? is highly relevant for 
young people - many of whom are 
very active in the climate change 
movement. BBC is a longstanding broadcast 

partner of THE WHY.  Coca-Cola’s 
Billion Bottle Problem premiered 
on BBC Panorama in November, 
receiving 2.5 million views and 
an above-average audience 
appreciation index of 82/100. 
The documentary was streamed 
250,000 times via the BBC IPlayer 
streaming platform in the first 
seven days and received a total 
of 300,000 plays. According to 
head producer Diana Martin, 
these numbers are excellent for 
Panorama. BBC editor Karen 
Wightman commented that it 
was ´brilliant to be able to report 
from Uganda, Samoa and the 

Philippines to see first-hand the 
damage being caused by plastic 
pollution and to take apart Coke’s 
pledges to get their house in 
order.’ The film was picked out for 
special mention on the popular 
U.K breakfast show This Morning, 
ensuring that millions of viewers 
heard about the topic. This type 
of reach is exactly what broadcast 
media does so well - and how 
THE WHY’s films secure public 
media globally. We are proud 
of our strong collaboration with 
BBC and the audiences we reach 
through this partnership. 

nd Stefán Örn Snæbjörnsson from 

Screening in Iceland by SEEDS

From the film Coca Cola´s Plastic Promises

30
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and Influence
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We work closely with a large 
number of NGOs, festivals 
and educational institutions to 
support human rights education 
with our films.  A highlight of our 
outreach work in 2021 was our 
partnership with New Beginnings 
Charitable Trust in Andhra 
Pradesh, India. New Beginnings 

carried out over 450 screenings 
as part of a broader effort to 
end child marriage of girls and 
improve school enrollment for 
children in the state. The project 
was completed in 2022 and 
saw a considerable increase 
in children going to school, 
despite extremely challenging 

economic circumstances, and 
an encouraging drop in reports 
of child marriage. In addition, 
we worked with human rights 
organisations in Hong Kong and 
Burundi to highlight workers rights 
at universities and in political 
forums. Though 2021 brought 
challenges to our outreach work 

due to Covid-19, we managed 
to move many screenings online 
and work with smaller in-person 
gatherings. We look forward to 
continuing our outreach work 
with local-partners in a post-covid 
landscape.

Screening by Sysy House of Fame
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Maps of our partner reach
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Impact Story: Women’s Rights in 
India
In 2021, we worked with New 
Beginnings Charitable Trust in 
Andhra Pradesh, India. THE 
WHY’s films contributed to a larger 
conversation around women 
and girls’ rights - specifically in 
the context of child marriage 
and labour, which is a pervasive 
issue in the state. Many of the 
participants reported the issue 
as endemic, noting that girls 
were often married off soon after 
they hit puberty. New Beginnings 
rolled out a year-long community 
engagement programme to 
end child marriage of girls and 
increase school attendance for 
girls and boys. The programme 
was developed collaboratively 

with our long-term local partner 
New Beginning. Maramma, a 
participant in SC Colony said: “We 
all are victims of child marriages. 
I was married to my husband as a 
second wife. My parents stopped 
my studies and married me 
when I was 12 years old. Jhansi 
married at 12 years like me. All 
of us here got married as young 
girls”. The project has been 
deemed incredibly successful 
and impactful, especially for girls 
who escaped child marriages. 
Yellamma, a participant at 
Lingapuram commented after 
the event: “If only someone 
like you (NCT) conducted such 
meetings with my parents when I 

was a child, I would have studied 
well and not gotten married at 12 
years.”
During the project period, the 
programme reached 119 villages 
and 93 public high schools with 
a total of 479 screenings. 15,786 
participated, 7,086 were high 
school students and  73.6% were 
women/girls. Other participants 
at the screenings and educational 
seminars included teachers, 
police officers, doctors, and 
nurses. The programme was 
covered by local news outlets 
amplifying the message across 
the community.
Puneeta M, a village volunteer in 
the Kadapa district, spoke about 
how the project had succeeded 
in affecting change: “I can see 
there is a lot of change in the 
people here. We are getting 

good enrollment and continuous 
attendance after the two meetings 
you conducted here for women. 
The other day, during our micro-
credit group meetings, we were 
discussing the meetings you 
conducted here. We all decided 
to send our children to school. In 
the last six months, I did not hear 
about child marriage here.”
Relieving poverty and changing 
prospects for women and children 
is complex. However, this is a 
great example of how media 
and film can play an important 
part in initiating important 
conversations. THE WHY was 
generously supported by Rambøll 
Foundation to provide our films 
as a tool for this important mission 
to end child-marriage in Andhra 
Pradesh.

Screening in Andhra Pradesh, India

Screening in Andhra Pradesh, India
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Impact Story: Amnesty International 
Screenings in Hong Kong

• Impact Story: Policy Debate in Burundi

Free information is currently 
under extreme pressure in Hong 
Kong. In 2021 we joined forces 
with Amnesty International Hong 
Kong to educate about human 
rights focused on domestic 
workers’ rights. The film Maid 
in Hell from our WHY SLAVERY? 
campaign was used as part of 
a University outreach project 
to engage students on labour 
rights - an issue that is still legally 
debatable within the increasingly 
authoritarian city-state.
The film shows the plight of 
domestic workers from South 
East Asia and Africa who are sent 

to the Middle East to work as live-
in maids for families. The themes 
of abuse are universal, but also 
endemic to Asia, where millions 
of women continue to work as 
domestic servants. 
We always strive to show films 
in places where it is notoriously 
difficult to engage in free speech. 
We have found that even with 
censorship, certain themes can 
be explored. We work with local 
partners to highlight issues - in 
this case, labour rights - that can 
be discussed in support of free 
speech everywhere.

In Burundi, more than 800 
people watched and debated the 
WHY SLAVERY? documentaries 
through our local partner Centre 
for Development and Enterprises 
Great Lakes (CDE).
The screenings evoked a strong 
response among audiences and 
included a debate about human 
trafficking and modern slavery 
in Burundi’s Parliament with the 
attendance of the Prime Minister 
and other elected officials. 
Burundi is one of the countries 
that sends domestic workers 
overseas, making these topics 

highly relevant and capable of 
influencing policy making around 
how best to protect young women 
from abuse while overseas. It 
is always great to see our films 
being used to shape policy and 
strengthen institutions.

Impact Story: Policy Debate in 
Burundi

Action and 
Change

Picture from Maid in Hell
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ASK WHY? DOCS

ASK WHY? Docs, Copenhagen

https://www.thewhy.dk/projects/ask-why-film-club
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Using the cinema as classroom, 
ASK WHY? Docs encourages 
school students in Denmark to 
engage with contemporary social 
and environmental issues by 
showing them critically acclaimed 
documentaries followed by 
a discussion. Each screening 
features a Q&A session with the 
director, producer, expert or young 
person with personal experience 
on the subject. This allows the 
students to ask questions and 
to contemplate complex issues 
and critically discuss them 
with their teachers and peers. 
Additionally, we provide the 
schools with educational material, 

encouraging them to explore the 
themes once they are back in 
their classrooms.
In 2021/22 we extended our 
reach significantly, covering 15 
municipalities and reaching 70 
schools (up from 7 municipalities 
and 27 schools the year before). 
3,400 students (up from 1568 the 
year before) participated in the 
programme, which brings real 
world issues into the classroom. 
Despite the restrictions and 
limitations caused by the Corona 
Virus Pandemic, ASK WHY? Docs 
managed to run a successful 
season and even expand its reach 
in Denmark.

ASK WHY? Docs,  Copenhagen

Cities ParticipatingASK WHY? Docs School Year 2021
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Most of the participating guest 
speakers speak based on their 
own experiences with various 
issues, such as coming-out, 
homelessness, living as a refugee 
or becoming part of an extremist 
network.The participating 
teachers report that students 

often display more empathy and 
tolerance following participation 
in the programme. Particularly 
they report that the students 
show a greater understanding 
for those most vulnerable in the 
class, some of whom may have 
experienced these challenges. 

I can loyally educate about these subjects to my students, but the fact that there 
is a real person discussing these issues has huge value. A lot of the children 

show greater interest as a result of these human interactions. It makes a huge 
difference.

FILMS SPEAKERS

The Rescue List

by Alyssa Fedele, Zachary Fink

Precila Birungi 

Plan Børnefonden

Gay in Iraq

by Diako Yazdani

Mark Moller

Representative from the LGBTQI community

Bucharest’s Hidden Children

by Joost Vandebrug

Lasse Jensen

Spokesperson for homeless youth 

My Escape

by Henrik Grunnet, Feras Fayyad

 Jwan Osman

Spokesperson for Syrian Child-refugees

An Army of Sons

by Talal Derki

Yaqoub Ali, Tore Hamming

Public speaker focused on de-radicalisation, 
researcher on political violence and extremism

Girl Model

by Ashley Sabin, David Redmon

Saba Lykke

Model

Rikke Voldby, Skt. Knuds Skole, Aarhus

I thought it was very important to participate. I especially thought it was good 
that the other kids could see how life really is for kids who are on the run from a 

country with war and coming to a country with peace.

Anonymous, student

Picture: Bucharest’s Hidden Children
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THE WHY has a strong online 
presence on YouTube, where we 
have over 120k subscribers. We 
use this platform to share long-
form films, as well as short-films. 
A key feature of the channel is the 
Film of the Month, through which 
we share one documentary film 
for free online for the duration 
of the month. We also have an 
archive of films that remain on the 
channel permanently, including 

some that have been translated 
into French, German, Italian, 
Mandarin, Portuguese and 
Spanish. We were also excited to 
expand our reach with the launch 
of our Arabic YouTube channel  
in 2020, which is now gaining an 
increasing amount of subscribers 
and views. 

On YouTube

+13.8K SUBSCRIBERS
 25-34 YEARS OLD

MAKE THE 29.6% OF OUR 
VIEWERS

 6K VIEWS
PER DAY

2.3  MILLION VIEWS

In 2021 THE WHY reached 2.3 million people on 
YouTube, bringing the total number of views to 
15.5 million. Our subscribers increased by 13%. 

13 MINUTES AVERAGE VIEWER 
WATCHING TIME

1412 MINUTES DAILY WATCH 
TIME

45 46

Views outside of Europe and North America

Collaboration with PBS World Channel

In December 2021, we began 
a month long collaboration 
with World Channel in the 
United States (a branch of 
PBS) to bring WHY SLAVERY? 
to an American audience. 
World Channel released 
all six films in the series 
on it’s YouTube channel in 
December and aired one film 
per week through its channel.

https://www.youtube.com/channel/UC5McHEvkqTK4wovjv5ChLgg
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Impact Story: Growing the Arabic 
YouTube Channel
In 2020 we launched an Arabic 
YouTube channel. This was part 
of a concerted initiative to extend 
the reach and accessibility of our 
films. While we only launched 
towards the end of 2020, our 
viewership is slowly increasing. 
11.3% of the channel’s viewers 
in 2021 came from Saudi Arabia, 
but we have also had viewers 
from Iraq and Algeria - countries 
where independent media is not 
readily available. The channel 
features documentaries about 

women’s rights, slavery and social 
justice in Arabic. By providing 
free access to these films, we aim 
to reach hundreds of thousands 
of people in the MENA region. 

Online Community

Engaging the online community is central to providing a strong 

platform for debates and dialogues. 

By being present online, we create awareness and  stay in 

touch with our  audience and partners. This  allows us to work 

together towards strengthening human rights.

Number of followers

Facebook

Twitter

Instagram

19K

 8K

1.9K

Distribution 
and Reach 

Picture fromThe Workers Cup 
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https://www.facebook.com/TheWhyFound
https://twitter.com/TheWhyFound
https://www.instagram.com/thewhyfoundation/
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Financial Sustainability

We are conscious that financial 
sustainability is key to ensuring 
lasting impact. All our activities and 
administration are managed by 6 
full-time employees and a larger 
group of volunteers; including our 
production assistants, advisers, 
the CEO  and board members. 
We are also supported by  
PriceWaterHouseCooper, who 
work with us as an NGO partner. 
The  organisation generally 
receives financing from 
broadcasters for new documentary 
productions, while foundations 
and private funders support our 
outreach activities. In 2021 we 
launched WHY PLASTIC? which 
meant that the  income and the 
accumulation of three years of 
production expenses  were a  
majority of this year´s costs. 

THE WHY  had a total income 
of 13 million for the year and 
expenses of 12.6 million, resulting 
in proceeds of 369k. THE WHY is a 
non profit, meaning all proceeds 
are allocated for outreach 
purposes the following year to 
maximise the impact of our films. 
Last year 6% of the total funding 
was spent on administrative costs. 

Our goal is to increase  outreach 
activities to affect greater change, 
while keeping relative changes to 
our administrative budget small. 
This is achievable for us as most 
of our administrative costs are 
fixed (e.g rent, audit) and set up 
to support reasonable scaling. 
In order to achieve financial 
sustainability, we are targeting 
multi-year and core funding, 
which will allow us to plan long 
term. After 5 years of activities 
and concerted efforts, we are 
proud that we have started to 
receive several multi-year grants 
from  AP Moller Foundation and 
Lauritzen Foundation, as well 
as  contributions from private 
funders.

If you would like to understand 
how to support our organisation 
in achieving sustainability, please 
reach out to us directly.

Overview of Income 

Overview of Expenses

49

*In 2021 we produced 
3 films skewing our 
expenses and income 
towards production and  
broadcasters. 
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WHY PLASTIC? Financing Broadcasters

With Thanks To

Det 
Arnstedt-

ske 

Foundations and Donors

Broadcasters we donate films to

Outreach Partners

Licensing broadcasters
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Join us

As a partner
As a broadcaster

As a supporter
As a filmmaker

THE WHY FOUNDATION

www.thewhy.dk
info@thewhy.dk
+45 31 38 41 91

Picture from Heartland 

http://www.thewhy.dk 
https://www.facebook.com/TheWhyFound
https://www.linkedin.com/company/thewhyfoundation/http://
https://www.youtube.com/channel/UC5McHEvkqTK4wovjv5ChLgg
https://twitter.com/TheWhyFound
https://www.instagram.com/thewhyfoundation/

