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Screening at Playsafe Foundation, Nigeria

We are profoundly 
grateful for the support 
and the donations we have 
received to make the 2019 
activities possible. 
Thank you.
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Dear Friends, 

I am writing this introduction to 
THE WHY´s 2019 Activity and 
Impact Report from my kitchen in 
Copenhagen in the midst of the 
Covid-19 lockdown. Suddenly the 
rights and freedoms about which 
we	make	films	have	come	closer	
to my own life. While money, 
business, pollution and infectious 
diseases all cross borders, our 
freedom to move, to explore the 
world, to touch, to hug - so many 
things I have taken for granted - are 
suddenly gone. I am painstakingly 
aware that many of my freedoms 
were never available to people 
with less privilege than myself, 
but knowing is not the same as 
living through these limitations. 
Fear has also come close. I am 
getting a more vivid sense of how 
so many people around the world 
live, and to that I can add hunger, 
entrapment, slavery, lack of 
justice, of rule of law, of education, 
of doctors, of hospitals, of free 
speech, of income, and of free 
and independent media.
 
There is still a lot to be done.

“Education is the most powerful 
weapon which you can use to 
change the world”, said Nelson 
Mandela. THE WHY works to 
share knowledge and to support 
free and independent media by 
producing and distributing human 
rights-centred documentary 
films.	We	use	the	power	of	visual	
storytelling to reach the many - 
the underserved, the people who 
cannot read and write. 
 
We believe that free, reliable 
information empowers people. 
Informed people are the key 
to participatory citizenship and 
enable stronger and more stable 
democratic societies with equal 
opportunities for all. These 
changes do not come overnight; 
they take generations to be 
achieved.  I was recently invited 
to take part in a UN discussion 
about long-term programmes 
such as education and knowledge 
sharing; the elephant in the 
room was that many funders 
want immediate results. We 
believe that sustainable changes 

are made only with sustainable 
efforts, and my appeal to funders 
is to accept that meaningful and 
long-lasting change takes time. 
Hundreds of years of tradition 
remain; poverty and slavery are 
not abolished overnight; women’s 
rights and democratic institutions 
are not built in one day.
 
We make our programmes 
because we believe that spreading 
knowledge about basic human 
rights	 is	one	of	 the	first	 steps	 to	
stimulate humanity’s awareness 
about ethnicity, religion, tradition 
and culture. Half of the world has 
no access to reliable information 
and many leaders actively prevent 
proper education. If we want to 

achieve the UN’s Sustainable 
Development Goals (SDGs), we 
need	to	first	make	sure	that	at	least	
people know those goals exist. 
The problem is that free media 
and free access to information 
are still scarce and under threat. 
 
We hope that the Covid-19 crisis 
presents an opportunity for 
trustworthy media to take a lead. 
And we at THE WHY are proud 
to stand alongside the people, 
organisations and broadcasters 
that work so hard, and often 
under great constraints, to inform 
and educate people by conveying 
powerful, independent and fact-
based stories.

Mette Hoffmann Meyer, CEO
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76 
broadcast 
partners

51
outreach
partners

200+ 
countries 

and 
territories

STORIES sparked a national 
dialogue about sexual abuse 
following the screening of My 
Childhood in Hell,	 a	 film	 about	
confronting systemic childhood 
abuse. 

The ASK WHY? Film Club reached 
Copenhagen and Esbjerg, in 
Western Denmark, as a pilot 
programme. The project invites 
students to the cinema to watch 
films,	 followed	 by	 a	 discussion.	
Throughout 2019 our reach almost 
doubled in size, from 360 to 680 
participants. This is expected to 
grow	 significantly	 in	 2020	 as	 the	
project	expands	to	five	new	cities.
We have received extraordinary 
feedback from students and 
teachers. Following the screening 
of In the Name of your Daughter, 
at least one boy reported a case 
of Female Genital Mutilation in 
his family to his teacher, who was 
able to alert authorities.

To have an alternative to 
audiences in countries with tough 
TV censorship, we have revamped 
our Youtube channel. As a result, 
THE	WHY’s	 	 films	 were	 watched	
1.8 million times in 2019. They 

notably reached communities 
that are often portrayed in our 
films	 and	 who	 otherwise	 might	
not have had access to human 
rights content. An example is 
Secret Slaves of the Middle East, 
a story about a Filipino maid 
escaping slavery in the Middle 
East, which captured over half 
a million viewers mainly from 
the Philippines, the United Arab 
Emirates and Saudi Arabia.

We constantly talk to decision 
makers about how important it 
is to support free, fair and fact-
based media for all. And about 
how important it is to stimulate 
humanity awareness across 
borders of religion, tradition, and 
culture. As Madeleine Albright 
writes: “The ability of a free 
and independent press to hold 
political leaders accountable is 
what makes open government 
possible — it is the heartbeat of 
democracy.”

THE	 WHY	 continues	 to	 fight	 to	
expand this freedom in support 
of sustainable development. 
And the road ahead is now more 
challenging than ever.

2019 in numbers

THE WHY Foundation wants to 
ensure that all people have free 
access to fact-based, independent 
media. We do this by producing 
and distributing human rights-
centred	 documentary	 films	
globally, with a focus on targeting 
the almost 800 million people 
who remain illiterate, and the 3.1 
billion people who still have no 
access to a reliable internet. 

In	2019	we	acquired	14	new	films,	
worked with 76 broadcast partners 
and 51 educational and outreach 
partners in over 20 languages. 

The	 six	 WHY	 SLAVERY?	 films	
are currently being distributed 
to underserved broadcasters 
as part of our WHY STORIES 
series, together with our broader 
catalogue	of	over	80	films.

WHY STORIES was shown in more 
than 200 countries and territories 
by 73 broadcasters, some of 
which used language versions - 
available in 20+ languages.

We	estimate	that	each	of	our	films	

reaches an average of 100 million 
viewers through our broadcasters, 
while outreach activities have 
gathered more than 20,000 
attendees at dedicated events. 

The	films	have	been	used	as	part	
of educational efforts to reach 
those	 vulnerable	 to	 trafficking	
globally, with especial success in 
Kenya, Nigeria, the DR Congo 
and India.

We continued to roll out our 
strategic initiative to build 
distribution in the Middle 
East and Africa, expanding 
coverage to Morocco, Algeria, 
Tunisia and Tanzania, as well as 
Swahili-speaking Africa through 
Tanzanian-based Clouds TV. This 
work continues throughout 2020 
and depends heavily on our ability 
to create local language versions 
of	the	films.

Our	 films	 continue	 to	 make	 a	
difference wherever they are 
shown. In 2019 our partner MBN 
in Mongolia reported that WHY 

Executive Summary

100M 
average 
viewers 
per film

20
films
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“The ability of a free and independent press to 
hold political leaders accountable is what makes 

open government possible — it is the heartbeat of 
democracy.“

Madeleine Albright, Fascism: A Warning (2019)

Who We Are
THE WHY Foundation is a 
non-profit	 organisation	 based	
in Denmark that supports 
sustainable development by 
securing free access to reliable 
information for as many people 
as possible.

THE	WHY	 was	 founded	 in	 2004	
under the name “STEPS” by 
documentary visionaries Mette 
Hoffmann Meyer (former head 
of documentaries at DR) and 
Nick Fraser (founder of BBC’s 
documentary strand Storyville). 
The organisation changed its 
name	to	“THE	WHY”	in	2014.

THE WHY’s production work rests 
on 2 pillars:

1. Thematic series 
commissioned by THE WHY: 
WHY DEMOCRACY? (2007), 
WHY POVERTY? (2012), 
WHY WOMEN? (2016), 
WHY SLAVERY? (2018), WHY 
PLASTIC? (in development, 
2021).

2. WHY STORIES – an annual 
curated series of 20 existing 
films.	 2019	 marked	 its	 4th	
season.

The	films	are	distributed	globally	
in 5 ways:

1. Local television 
broadcasters.

2. International satellite 
television (BBC World 
News).

3. Outreach activities in 
educational, cultural and 
political contexts.

4.	 ASK WHY? Film Club 
showing	films	to	school	
students.

5. Online, through THE WHY’s 
YouTube channel.

 
Through these programs, we 
reach millions of people at all 
levels of society, engaging them 
in dialogues about human rights 
and democratic values.

Our Mission
THE WHY’s mission is to help 
create an informed citizenry and 
to enable people to make choices 
that support a sustainable future.

Using thought-provoking 
documentary	 films,	 we	 aim	 to	
advocate for human rights, 
democracy, justice and equality. 
Our focus is both on the local 
and global level, from schools to 
political systems.

The Foundation was created with 
a vision of making documentary 
films	 available	 to	 everyone,	
everywhere. To achieve that, 
THE WHY initiates, produces and 

distributes	films	to	local	and	global	
audiences through television 
broadcast, outreach activities and 
online media platforms - thereby 
ensuring that everyone has access 
to free, independent and reliable 
information.

THE WHY supports the 
Sustainable Development Goals 
and	 specifically	 works	 to	 solve	
its key target, 16.10: “To ensure 
public access to information and 
protect fundamental freedoms, 
in accordance with national 
legislation and international 
agreements”.

ARTICLE 19.

“Everyone has the right to 
freedom of opinion and 
expression; this right includes 
freedom to hold opinions 
without interference and to seek, 
receive and impart information 
and ideas through any media 
and regardless of frontiers.”

4
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2015

2017

THE WHY’s Outreach Partners

THE WHY’s Broadcasting Partners

Countries with both Outreach and Broadcasting Partners

BBC World’s Reach (+200 countries and territories)

2019

Where We Work
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Why WHY Matters
3 billion people speak only their local language. ¹

89% of online content is only available in the 10 most 
spoken languages. ²

800 million adults cannot read and write. ³ 

46% of the world’s population still have no internet 
access. 4

Linguistic and structural barriers 
leave nearly half of the world’s 
population unable to access 
public global news sources and 
having to rely on local radio 
or television stations. These 
are often short of resources or 
censored.
THE WHY recognises that these 
barriers to information can hinder 
development, free choices and 
government accountability, 
aggravating poverty and corrupt 
political systems. That is why we 
produce, curate and translate 
fact-based, human rights-centred 
films	that	inspire	our	audiences	to	
ask WHY?. Sharing stories about 

human	 rights	 is	 one	 of	 the	 first	
steps to raising awareness about 
injustices, encouraging social and 
political actions. 
Television is a principal source 
of information for those who are 
illiterate, and it is particularly 
important in countries where 
access to the internet is limited 
or where online content in local 
languages is not available. 
We work with local and global 
broadcasters, educational and 
grass-roots organisations. In this 
way,	 the	distribution	of	our	 films	
builds capacity and supports 
public media globally.

Playsafe Foundation, Nigeria

Why Documentary Films
We believe that great stories 
about people and their lives, 
struggles and systemic challenges 
can help us all to navigate in 
our interconnected world and 
ultimately empower individuals. 
THE WHY’s documentaries serve 
as educational tools and they 
spark debate, dialogue and 
democratic understanding.

We	work	with	documentary	films	
because of their unique ability to 

create emotional bonds between 
their audiences and the characters 
on screen; breaking cultural 
and linguistic barriers. Research 
suggests	 documentary	 films	
have the power to deeply involve 
their viewers in emotional and 
cognitive ways - seeding empathy 
and comprehension. And, by 
way of emotional engagement, 
documentaries may reinforce 
behaviour change.

Sources
1.Estimated researches, 2008
2. World Economic Forum, 2016

3.  Unesco, 2020
4.	International Telecomm. Union 
(ITU), 2019

6

https://www.academia.edu/1916020/Language_therapy_and_bilingual_aphasia_Clinical_implications_of_psycholinguistic_and_neuroimaging_research
https://www.weforum.org/agenda/2016/02/4-reasons-4-billion-people-are-still-offline/
http://uis.unesco.org/en/topic/literacy
https://www.itu.int/en/ITU-D/Statistics/Documents/facts/FactsFigures2019.pdf
https://www.itu.int/en/ITU-D/Statistics/Documents/facts/FactsFigures2019.pdf
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Theory of Change
1. Production
and acquisition of

independent	films	and	
language versions

2. Distribution 
locally and globally 

through  broadcasters 
and outreach partners

3. Reach 
through television, outreach 

activities and online platforms

4. Engagement
through events 

and talks around 
the screenings

5. Influence 
at individual and social 

levels in accordance with 
the human rights

6. Action and Change 
at personal, social 

and political levels

Support 
independent journalism 
and free media partners Overcome linguistic 

and literacy barriers 
to facilitate awareness

Encourage 
critical debate on the 
issues	raised	in	the	films

Advocate for the 
accomplishment of the UN’s 

Sustainable Development Goals

Support public and local 
media	with	reliable	films	and	

educational material

Change takes 
generations
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Indicators of Impact

4. Engagement
• Online	and	offline	

reactions
• Screening reports
• Audience surveys

6. Action and 
Change
• Individual actions 
• Group actions 
• Social change
• Political change 
• Financial change

5. Influence
• SDG topics explored
• Press coverage
• Number of decision-mak-

ers at the events
• Emergence of discussions 

inspired	by	the	film

8

ASK WHY? Film Club, Copenhagen

Screening at New Beginnings, India

Screening at HAART Foundation, Kenya

Screening at the EU parliament, Belgium

2. Distribution
• Number of broadcasters
• Number of partners
• Number of screenings

3. Reach
• Number of television 

viewers
• Number of attendees
• Number of countries

1. Production
• Number	of	films
• Number of language versions
• Diversity	in	film	crew
• Diversity of  topics (SDG topics)
• Diversity in geographic location

To illustrate the impact of our 
activities, we have selected case 
studies for each of the six impact 
indicators explained below. Based 
on the quantitative and qualitative 
information we have captured, 
it	 is	 clear	 that	 our	 films	 spark	
exciting stories of transformation 
in the communities where they 
are screened. Most of THE 
WHY’s outreach activities target 
educational and community 
contexts, while other activities 
target governmental institutions. 
As a result, they affect viewers 
all around the world, from global 
leaders in the United Nations and 
the Vatican, to school children in 
Nigeria and families in Pakistan. 

Feedback from our partners 
suggests that our programmes 
meaningfully support personal 
and societal transformations.

THE WHY recognises that our 
efforts are but one of a wide 
range of forces that together, 
over time, build more inclusive 
and sustainable societies. The 
results of our work must be viewed 
within a wider context, in which 
public media is an element of a 
broader institutional and cultural 
framework. We are proud that 
our	films	touch	the	most	fragile	in	
the world and acknowledge that 
obtained knowledge can never 
be taken away.

Impact
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2. Distribution

76 BROADCASTERS

51 OUTREACH PARTNERS

80 COMMUNITY 
AND INSTITUTIONAL 

SCREENINGS

6. Action and 
Change

INDIVIDUAL AND 
GROUP ACTIONS

• Support groups
• Report violations of the human rights to 

authorities
• Engagement with local communities
• Mobilization of society
• Educational activities

SOCIO-POLITICAL CHANGE

• Appeal to the EU Parliament
• Involvement of the UN
• Awareness in several Embassies
• Emergence of discussions on 

human rights on public television 
for	the	first	time

• Involvement of the Kenyan  
Ministry of Foreign Affairs

3. Reach

135 COUNTRIES 
+ BBC World News (+200)

+20,000 
SCREENING ATTENDEES100 MILLION

VIEWERS PER FILM

5. Influence

+400 DECISION-MAKERS 
AT THE EVENTS

DISCUSSIONS INSPIRED 
BY THE FILMS
• Women’s rights 
• Children rights
• Environmental crisis
• Slavery
• Human	trafficking
• Immigration
• Poverty
• Gender equality

+760 MENTIONS IN
NEWS PLATFORMS

HIGH LEVEL  
SCREENINGS
• Dubai
• UN
• Vatican

+10 FEATURE ARTICLES

4. Engagement

“This is heartbreaking. The governments 
of African countries can surely stop this 

brutality at policy level. Unfortunately there 
is no political will to protect the citizens.” 

Jane Akiteng, Uganda, Facebook user

“It was an eye opener to the community. The 
community was not much aware of such things 
happening to their children, girls and women. 

Many women cried seeing the documentary film...”

Ravi, screening facilitator from 

New Beginnings, India 

1. Production

TRANSLATIONS INTO 
20 LANGUAGES

FILMMAKERS FROM 
16 NATIONALITIES

20 NEW FILMS

25 SHOOTING-LOCATION 
COUNTRIES

FILMS COVERING 
ALL GLOBAL TOPICS

9

Summary of Impact
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Linguistic and educational 
barriers	 still	prevent	a	 significant	
portion of the world’s population 
from accessing high-quality 
information about the world in 
which we live.
By creating language versions 
of	 THE	 WHY’s	 films,	 we	 try	 to	
counteract this trend. 

Broadcasting languages versions 
on television ensures that the gap 
in access to information steadily 
decreases.
Including WHY STORIES season 
4,	THE	WHY	now	has	a	catalogue	
of	80	films	and	60	short	films	that	
are distributed in 20 languages.

Language Versions

Albanian 
Arabic

Bosnian
Chinese 
Danish 
Dutch 

English 

Farsi  
French 

German 
Italian 

Mongolian 
Persian

Portuguese

Russian 
Spanish 
Swahili

Tamazight (Berber)
Ukrainian

Vietnamese 

Filmmakers

Production
THE WHY’s production consists 
of the commissioning of original 
series, such as WHY SLAVERY? 
(2018), and executive producing 
WHY STORIES, which is our 
core programme. In WHY 
STORIES we buy pre-existing 
documentary	films	and	edit	them	
into	45	minute-long,	made-for-TV	
versions.	The	films	of	the	original	
series are also included in the 
WHY STORIES catalogue. We 
distribute	 the	 films	 across	 our	 5	
platforms: international satellite 
television (BBC World News), 
local broadcasters, educational 
and outreach institutions, ASK 
WHY? Film Club, and online. 
WHY STORIES extends the life 
of	the	films,	while	simultaneously	
expanding viewership, reaching 
new audiences all around the 

world. Where funding permits, 
THE	 WHY	 also	 dubs	 the	 films	
into local languages. This 
removes a common barrier to 
access; particularly for those 
who are unable to read, write 
or speak additional languages 
besides their mother tongue. 
Throughout 2019 our main 
production focus was on season 
4	 of	 our	WHY	 STORIES.	 The	 14	
powerful human rights stories 
acquired for this season take 
place all over the world and most 
are	 made	 by	 local	 filmmakers.	
Together	 with	 them,	 the	 6	 films	
we co-produced for our 2018 
project WHY SLAVERY? were 
integrated into the season, giving 
WHY	STORIES	a	significant	focus	
on slavery today.

Frame from Selling Children

Indicator 1.

10

Our production makes an effort 
to ensure diversity in terms 
of theme and geographic 
location	 of	 our	 films.	 We	 also	
aim to ensure diversity and 
representation amongst our 
filmmakers	 and	 producers	 -	
giving a global platform to voices 
who may not otherwise be heard. 
Local	 filmmakers	 give	 a	 unique	
perspective and insight into the 
stories they tell, and are often 
granted access that would not 
otherwise be possible. The WHY 
SLAVERY?	 film	 Selling Children, 
was made by Pankaj Johar, a New 

Delhi	 based	 Indian	 filmmaker.	
Similarly,	 the	 film	 A Woman 
Captured, about a Hungarian 
woman living in slavery for 
over a decade, was directed by 
Hungarian	 filmmaker	 Bernadett	
Tuza-Ritter. Jailed in America 
was	 filmed	 by	 African-American	
filmmaker	 Roger	 Ross	 Williams.	
The	 film	 follows	 the	 personal	
stories of his childhood friends 
and family who have been trapped 
inside the American prison 
system, where inmates often live 
under slave-like conditions.
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Distribution
Every year, THE WHY partners 
with new organisations and 
broadcasters who often remain 
as partners for long periods of 
time.	 In	 2019,	 THE	 WHY’s	 films	
have been distributed to 76 
broadcasters and 51 outreach 
partners.	 We	 specifically	 target	
countries where censorship, 
poverty and a lack of tradition for 
factual media impedes free access 
to information. By portraying 
intimate	 stories,	 our	 films	
raise awareness about current 
human rights violations and the 

Sustainable Development Goals. 
We also want to reach decision 
makers and inspire political 
change. Since launching WHY 
STORIES in 2015, THE WHY has 
worked closely with BBC World 
News to reach global decision 
makers - including political leaders 
and corporate management. 
Each year, all the WHY STORIES 
films	go	out	on	BBC	World	News	
through the programme Storyville 
Global. The channel reaches 200+ 
countries and territories and 100 
million viewers per week.

Through our partnership with BBC 
World News, we also distribute 
to BBC Africa, BBC Arabic, BBC 
Farsi, BBC Russia Online and 
other platforms. They operate 
in different languages and reach 
specific	 global	 segments,	 some	
of whom do not otherwise have 
access to independent media. 
Russian state television has a 
long history of censorship and 
the government continuously 
suppresses human rights 
activists, NGOs and the press in 
its efforts to inform and change 

the circumstances for those 
most	vulnerable.	Our	film	Putin’s 
Forgotten Children was shown in 
Russian through BBC World News 
Russia	 online.	 The	 film	 follows	
the brutal reality of the Russian 
children who live and work on 
Europe’s largest rubbish dump 
Svalka outside of Moscow. The 
film	was	watched	 an	 astonishing	
1.5 million times. Given Russia’s 
strict censorship laws it is unlikely 
that	this	film	would	have	otherwise	
been made available to larger 
Russian audiences.

Russia Online

Indicator 2.

Frame from Remember Baghdag

The Middle East and Africa are 
parts of the world commonly 
affected by human rights 
violations. Free media is 
often hindered by censorship; 
journalists are ruthlessly 
persecuted and even murdered 
for speaking out. In an attempt 
to combat these issues, THE 
WHY is working on an initiative to 
expand	reach	specifically	in	these	
areas and support local channels 
in providing strong, factual 
programming. 

As	a	first	step	we	sought	out	and	
received grants to translate our 
films	 into	 Arabic	 and	 Swahili,	
thereby helping reach a potential 
audience	 of	 420	 million	 Arabic	
speakers and 16 million Swahili 
speakers. Last year we started 
reaching out to partners and 
broadcasters in the region. As 
a result, 2019 saw an expansion 
of our coverage to Morocco, 
Algeria, Tunisia, Mozambique 
and Swahili-speaking Africa.

Middle East and Africa Initiative

11
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Reach
Last	 year,	 48	 broadcasters,	
including KBC in Algeria, VTC in 
Vietnam and Roya TV in Jordan, 
showed	 our	 films.	 30	 of	 these	
received	the	films	 free	of	charge	
from THE WHY. 18 broadcasters 
around the world, including BBC 
World News, Tencent China, 
SWF and ZDF Germany, Fundaso 
Mozambique and Current Time TV 
(Russian-speaking countries) have 
contributed	financially	with	either	
funding or small screening fees. 
Most	 of	 the	 films	 are	 available	
in local languages, vital to reach 
and understanding. Swahili, 
Portuguese, Spanish, French and 
others add up to more than 20 
languages that are part of the 
catalogue. E.TV, for example, 
acquired the whole WHY 
POVERTY? series. They are the 
first	and	only	privately	owned	free-
to-air television station in South 

Africa, and they reach most of the 
African	 countries.The	 films	 are	
given for free to small foundations 
and activist organisations, as they 
often	 lack	 financial	 means	 and	
would otherwise not have access 
to such content. Examples include 
school outreach in Kosovo, Join 
Hands International in DR Congo 
and Playsafe in Nigeria.

We	estimate	that	each	of	our	films	
has reached an average of 100 
million people through television 
and online platforms; and 80 
outreach activities have gathered 
more than 20,000 attendees, 
including decision makers, human 
rights organisations, school and 
university students, and local 
communities.

Screening at HAART Foundation, Kenya

Indicator 3.

How We Measure Data Canal Futura, Brazil
Brazil is the biggest country in 
Latin America with a population 
of 209 million people. In 2017, 
97% of Brazilian homes had a 
television, but over 30% of the 
population still had no access 
to the internet. Thus, television 
remains essential to reach all 
levels of Brazilian society. 
Canal Futura is an educational 
television channel in Brazil. 
More	 than	 84	 million	 Brazilians	
have access to the channel 
and it is regularly watched by 
approximately	41	million	people.	
In their educational efforts, Futura 
often partners with universities 
and social institutions to expand 
the broadcaster’s educational 
reach. 

Canal Futura has been 
broadcasting	 THE	 WHY’s	 films	
since 2007 when they acquired the 
WHY DEMOCRACY? series and 
presented	it	to	14	million	children	
and young people in Brazil. In the 
past 3 years, they have acquired 
20	 films	 covering	 a	 broad	 range	
of	human	rights	issues.	The	films	
had Portuguese subtitles. Canal 
Futura sees WHY STORIES as a 
way of providing relevant stories 
to communities that otherwise 
would not have access. Like many 
of our partners, Canal Futura does 
not have detailed audience data, 
but	 they	 estimate	 that	 each	 film	
reaches almost 2 million people, 
mainly from impoverished areas.

12
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Engagement
Our	 films	 have	 time	 and	
again been proven to create 
extraordinary engagement. “Is 
this also happening to us?”, 
viewers	start	discussing	as	the	film	
credits roll following community 
screenings. Selling Children 
details the endemic state of child 
trafficking	 in	 India,	 and	 it	 has	
proven to be particularly effective 
on the local level. Our partner 
New Beginnings Charitable Trust 
works to eradicate poverty and 
inequality. Throughout 2019, they 
have	 screened	 the	 film	 in	 the	
Northern Indian state of Andhra 
Pradesh to more than 2,000 event 
attendees. The Kurnool district, 
one of the screening locations, 
has one of the highest levels of 
human	trafficking	in	India.	Mainly	
young women, adolescent girls 
and children from indigenous 

communities are often sold to 
traffickers	 under	 the	 pretext	 of	
securing well-paid employment.
The	film	has	had	a	similar	impact	
in Azerbaijan. The Centre of 
Women and Modern World 
based in Azerbaijan screened the 
film	18	times	in	2019.	One	of	the	
screenings took place in the city of 
Baku, known for its fastly increasing 
international sex tourism 
problem. Sudaba Shiraliyeva, 
director of the organisation, 
hopes	 that	 by	 showing	 this	 film	
to local audiences they can help 
people	who	 are	 being	 trafficked	
and prevent it. She also hopes 
to push the implementation of 
the recommendations of the 
Council of Europe Convention 
on	 Action	 against	 Trafficking	 in	
Persons, which entered into force 
in Azerbaijan on October 1, 2010.

Screening at New Beginnnings, India

Indicator	4.

Errol Bilibani, Head of Dokufest

“Can films change the world? Maybe, 
because people can, and films with a warm 

heart can inspire people’s action.”

In Kosovo we work with the 
educational organisation and 
festival Dokufest. They have 
screened more than 10 WHY 
STORIES	 films	 in	 educational	
and cultural settings in the past 2 
years. 
Dokufest	 is	 the	 largest	 film	
festival in Kosovo. Each summer, 
they transform the entire city of 
Pristina into an open air cinema. 
Throughout the year they also 
organise activities and screenings 
in	which	they	use	film	to	empower	
young people and support 
teachers in using audiovisual 
tools in educational contexts.
On many occasions, teachers have 

reported	that	WHY	STORIES	films	
are	 some	 of	 their	 favourite	 films	
to show to students because they 
encourage them to deepen their 
understanding about universal 
problems and inspire them to 
take action.
One of Dokufest’s main 
achievements is a solar-powered, 
travelling cinema. This allows 
them to set up screenings 
anywhere, regardless of access to 
electricity or poor facilities. In this 
context, they have often used our 
films	 as	 a	 tool	 to	 discuss	 issues	
such as climate change, plastic 
pollution and renewable energy 
with their young audiences.

Screening at Dokufest, Kosovo

Dokufest, Kosovo
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The thorough investigative 
journalism undertaken in North 
Korea’s Secret Slaves: Dollar 
Heroes	 enabled	 the	 film	 to	 be	

used directly on the political level 
to further the case against modern 
slavery within the European Union. 
It was screened at the European 

Influence

Approaching Global Leaders

We	 want	 our	 films	 to	 reach	
policymakers and impact 
policymaking. However, we 
cannot do this alone. This is why 
we partner with organisations 
that have direct contact with 
world leaders. Throughout 
2019 we collaborated with the 
United Nations, the European 
Parliament, the Vatican and several 
embassies.	Through	our	films,	we	
aim to inspire and urge global 
leaders to achieve sustainable 

development and ensure human 
rights are promoted by political 
measures all over the world. The 
documentaries of THE WHY’s 
catalogue cover nearly all the UN 
SDG’s, as explored in detail on 
pages 33-35.
Our	 films	 have	 sparked	
discussions on television, at 
events and online. More than 20 
news platforms across the globe 
have covered the WHY SLAVERY? 
campaign.

Shandra	Woworuntu,	activist	and	survivor	of	human	trafficking

“The WHY SLAVERY? campaign is important for 
me, since it will educate and raise awareness in 
our community and society that slavery is still 

happening everywhere. 
This campaign serves to open up their eyes so 

they can be a part of the solution, and eradicate 
modern slavery.” 

Indicator 5. Parliament in Brussels, at an 
event attended by Members of 
the European Parliament, human 
rights organisations, academics 
and experts on North Korea. 
After	 watching	 the	 film,	 the	
panel issued a call to stop the 
exploitation of North Korean 
workers in Poland, which 
contravenes EU and UN sanctions 
that bane the hiring of workforces 
from North Korea. Yet there are 
hundreds of workers formally 
employed	within	 the	 confines	of	
private European companies and 
with consent from governments. 
Screening	the	film	in	this	context	
was an important step for tackling 
the problem globally. Explicitly 
naming	the	film	as	evidence,	the	
European Parliament informed 
the European Commission that 
it would initiate infringement 
proceedings if it considered that 
Poland had breached European 

Commission law. Sadly, it is not 
evident that further political 
action was taken following this 
communication. 
Similarly, The U.K.’s Foreign and 
Commonwealth	Office	(FCO)	has	
used	 WHY	 SLAVERY?	 films	 on	
several occasions to convene and 
engage diplomats, government 
and civil society partners in 
a conversation about human 
trafficking	as	part	of	their	leading	
efforts in this area. In November 
2018, A Woman Captured was 
screened at the British Embassy 
in Beijing. The event hosted 
around 50 diplomats, including 
Chinese	 government	 officials,	
officers	from	NGOs,	international	
organisations, embassies, as well 
as some members of the public. 
In order to facilitate audience 
awareness	 the	film	was	 subtitled	
in Chinese.

Screening at the EU parliament, Belgium

14
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Action and Change
Films change the way we see the 
world, inspire people to change 
perceptions, and encourage 
them to take action. The most 
extraordinary example from 2019 
is	the	impact	that	the	film	Maid In 
Hell has had in Africa - especially 
in Kenya, the epicentre of the 
film’s	story.
Maid in Hell offers a powerful 
insight into one of the most 
established systems of slavery 
today, the ‘Kafala’ system, an 
exploitative structure used to 
monitor migrant laborers, working 
mainly in the construction and 
domestic sectors in the Middle 
East. 
At least 3.5 million Africans are 

trapped in slavery today. In Kenya, 
we partner with the anti-human 
trafficking	 organisation	 HAART,	
that	has	shown	the	film	numerous	
times to local audiences. They 
report that in post-screening 
discussions, audience members 
have often joined together to 
set up support groups. Other 
viewers have expressed their 
determination to report any kind 
of	human	trafficking	they	witness.	
Many have even shown intentions 
to engage the Ministry of Foreign 
Affairs, community leaders and 
local churches to ensure that more 
is done on the political level to 
protect Kenyans working abroad.

Sparking Local Debate, Mongolia
In 2019, WHY STORIES also 
sparked a national debate about 
sexual abuse in Mongolia. The 
debate followed the broadcast 
of	the	film	Rough Aunties, which 
follows a remarkable group 
of women unwavering in their 
mission to protect and care for the 
abused, neglected and forgotten 
children of Durban, South Africa. 

This debate was historic, as it 
marked	 the	 first	 time	 that	 child	
sex abuse had been discussed on 
public television in Mongolia.
It	was	not	the	first	time	our	films	
had sparked national debate 
in the country. In 2018, the 
broadcast of the WHY STORIES 
film	 God Loves Uganda, about 
gay rights in Uganda, triggered 

Indicator 6.

Oyunaa Demchig, Mongolian Broadcasting Network

“With the films THE WHY provided us we have 
been able to trigger  independent and unbiased 

discussions on topics that no one else would have 
ever done in Mongolia - such as freedom of the 
media, broken foreign investment promises, and 

LGBT rights in Mongolia.”

Debate	about	WHY	SLAVERY?	films,	Mongolian	National	Broadcaster

a national discussion in a country 
where LGBTI+ rights are still 
compromised.
THE	WHY	has	donated	films	to	the	
Mongolian National Broadcaster 
since 2017. This has allowed 
documentaries on human rights 
topics to be aired on national 
television in primetime. MNB 
has received and broadcasted 
more than 50 WHY STORIES 
films,	most	of	which	are	followed	
by a facilitated discussion by 
key activists, politicians, and 
journalists.
The Mongolian government 
has	 largely	 been	 influenced	 by	
the Soviet Union, which strictly 
controlled all media outlets 

and left virtually no space for 
independent media. Slowly 
but surely, the country’s media 
landscape is being reformed and 
liberalised. However, the then 
upcoming Mongolian election 
hampered MNB broadcast of 
the	 WHY	 STORIES	 films	 for	 the	
remainder	of	2019.	The	difficulties	
of broadcasting independent 
films	on	national	television	reflects	
the power of documentaries to 
influence	public	opinion.	But	we	
and our partners on the ground 
are not discouraged. Rather, these 
challenges motivate us to work 
harder on our joint mission to 
navigate censorship and support 
public media freedom.

15
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WHY	STORIES	films	are	selected	
through a rigorous process 
supported by an extensive 
network	 of	 documentary	 film	
professionals. We choose 
films	 based	 on	 their	 ability	 to	
convey strong, fact-based, 
human-centred stories. Another 
selection criteria is the ability of 
the narrative to connect people 
with key human rights issues, as 

identified	by	the	UN’s	Sustainable	
Development	Goals.	The	films	in	
season	4	touch	on	all	of	the	issues	
covered by the SDGs with a focus 
on SDG 8: Sustainable Economic 
Growth and Decent Work for All, 
which underlies the eradication 
of	 human	 trafficking	 -	 covered	
extensively in the WHY SLAVERY? 
Series.

1: No Poverty

2: Zero Hunger

3: Good Health and Well-being

4: Quality Education

5: Gender Equality

6: Clean Water and Sanitation

7: Affordable and Clean Energy

8: Decent Work and Economic Growth

9: Industry, Innovation and Infrastructure

10: Reduced Inequality

11: Sustainable Cities and Communities
12: Responsible Consumption and 
Production

13: Climate Action

14: Life Below Water

15: Life on Land

16: Peace and Justice in Institutions

17: Partnerships to achieve the Goal

WHY STORIES x SDGs - 2016 to 2019

Country: Tanzania     

SDG: 

Country: Syria, Spain, UK, USA

SDG: 

ACCIDENTAL ANARCHIST
John Archer & Clara Glynn (2016)

One man’s journey from government 

insider to explorer of new forms of de-

mocracy in the midst of war-torn Syria.

Country: Hungary     

SDG: 

A WOMAN CAPTURED

Bernadett Tuza-Ritter (2018)

A raw and intimate portrait of the

psychology behind enslavement.

Country: Canada, USA 

SDG: 

DREAMCATCHER
Kim Longinotto (2015)

IN THE NAME OF YOUR 
DAUGHTER

Giselle Portenier (2018)

An exploration of the cycle of neglect, 

violence and exploitation that force 

young women into prostitution.

The story of courageous Tanzanian 

young girls running away from genital 

mutilation and child marriage.  

The	stories	we	told	in	2019:	Season	4

	 	SEASON	4
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Country: USA     

SDG: 

Country: Jordan, Lebanon, Kenya

SDG: 

Country: Iraq, Germany

SDG: 

I WAS A YAZIDI SLAVE
David Evans (2018)

JAILED IN AMERICA

Roger Ross Williams (2018)

Country: Peru

SDG: 

LAW OF THE JUNGLE
Michael Christoffersen (2012)

MAID IN HELL
Søren Klovborg (2018)

The story of Yazidi women sold as sex-

ual slaves to ISIS.

One young indigenous leader in Peru 

fights	for	justice	against	the	police’s	

abuse of power. 

The uncovering of the networks 

behind the 80 billion dollar a year 

prison industry in America.

The uncovering of abuses in the Kafala 

system, where domestic helpers are 

sold as slaves to the Middle East. 

Country: China, Russia, South Korea, 

Poland

SDG: 

Country: Japan     

SDG: 

Country: India

SDG: 

MARATHON BOY
Gemma Atwal (2010)

Country: Iraq, Israel, UK

SDG: 

REMEMBER BAGHDAD
Ed Dallal (2017)

RENT A FAMILY
Kaspar Astrup Schröder (2012)

6 year old Indian athletic prodigy 

Budhia is prey to exploitation, power 

abuse and conspiracy. 

Western companies’ and govern-

ments’ complicity in the trade of North 

Korean slaves sent abroad.  

NORTH KOREA SECRET 
SLAVES: DOLLAR HEROES

Carl Giestorfer (2018)

The untold story of Iraqi Jews, from 

peaceful coexistence to persecution 

and genocide.

In Japan, people rent spouses, family 

members and friends to uphold social 

expectations.

WHY	STORIES		 	SEASON	4
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Country: Palestine     

SDG: 

Country: South	Afica,	UK

SDG: 

Country: India

SDG: 

SELLING CHILDREN
Pankaj Johar (2008)

THE AMBULANCE
Mohamed Jabaly (2016)

Country: China

SDG: 

THE CHINESE MAYOR
Zhou Hao (2015)

THE END OF THE GAME
David Graham Scott (2017)

A Chinese local mayor faces 

power structures in the Chinese 

Communist Party.

A veteran hunter’s recounts 

of the past while preparing for his last 

big hunt: The Cape Buffalo. 

A deep analysis of the root causes 

of child slavery in India.

The	2014	Gaza	Massacre	

from the eyes of Palestinian 

paramedics.

WHY	STORIES		 	SEASON	4

Country: Somalia

SDG: 

Country: Iran

SDG: 

THOSE WHO SAID NO
Nima Sarvestani (2014)

WARRIORS FROM 
THE NORTH

Nasib Farah (2015)

The story of survivors testifying 

against Iran for its mass crimes against 

humanity, kept secret for 25 years.

Into the minds of young Somali-

Scandinavians leaving their life in 

Europe to become Al-Shababh 

fighters.

Country: Qatar, Jordan     

SDG: 

Country: China

SDG: 

THE ROAD
Zanbo Zhang (2015)

THERE WILL BE WATER
Per Liebeck (2016)

An unprecedented insight into the 

hardships of workers and locals at a 

road construction site in central China. 

When technological limits to water in 

the Middle Eastern desert are overcome, 

political interests stand in the way. 



2020
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Using the cinema as a classroom, 
ASK WHY? Film Club encour-
ages school students to engage 
with human rights issues and the 
SDG’s. The medium: documenta-
ry	 films.	 The	 films	 tell	 captivating,	
human-centred stories, allowing 
younger audiences to contemplate 
complex issues and critically discuss 
them with their teachers and peers. 
The initiative started with a pilot 
programme launched in two cities 
in Denmark, and its success proved 
that ASK WHY? can be replicated 
worldwide. The cities chosen to start 
the	 film	 club	 were	 Copenhagen,	
which gathered 360 students from 
9 different schools, and Esbjerg, in 
Western Denmark, where the Film 
Club brought together 320 students 

from 7 different schools. The pro-
gramme was very well received in 
Esbjerg and the cinemas were fully 
booked just a few days after invit-
ing the schools. After one week, 
more than 300 students were on the 
waiting list. Due to the success in 
Copenhagen and Esbjerg, the pro-
ject has received funding to expand 
into more cities in 2020/21. 
“Equality of Opportunity” was the 
chosen theme for 2019. For each 
screening, THE WHY invited a 
speaker for a discussion and a Q&A 
session with the students. In addi-
tion, we provided the schools with 
educational material, encouraging 
them to explore the themes once 
back in their classrooms.

ASK WHY? Film Club, Copenhagen

FILMS SPEAKERS

In The Name Of Your Daughter

The story of courageous Tanzanian 
young girls running away from genital 

mutilation and child marriage. 

Anne Bendixen, Board Member, 
Orchid Project, an NGO working to 

end Female Genital Mutilation.

At Home In The World

An intimate depiction of everyday 
lives	of	five	refugee	children	on	a	
Danish Red Cross asylum school.

Nina Lorentzen, employee at an asy-
lum centre in western Denmark. 

Nilab, a 13 year old Afghan girl. She 
told	her	story	about	fleeing	with	her	
family to live at the asylum centre.

Sepideh

The expectations for a young 
Iranian woman are very different from 

Sepideh’s, but she holds on to her 
dream to become an astronaut.

Elise Bangert, Policy and Legal 
Adviser, Amnesty International 

Denmark, whose work focuses on 
girls’ and women’s rights in Iran.

Copenhagen

9 SCHOOLS

360 STUDENTS

Esbjerg

7 SCHOOLS

320 STUDENTS

Cities 2019

New cities to come in 2020

Pilot Program: Denmark

21
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Lotte Carmin, 7th grade teacher

“The films left a big impression on the students. I find that the 
students have a much greater understanding of each other 

now. And the fact that some have it harder than others. They 
have actually become better friends, you could say. 

The films have also helped me get to know my students better 
as we have talked so openly about things in class”.

During this year’s edition, THE 
WHY carried out a number of 
qualitative interviews with partic-
ipating teachers. We wanted to 
understand in depth the impact of 
the	films,	 the	students’	 reactions	
and how they deal with the topics 
afterwards. The results were pow-
erful and touching. Most teach-
ers pointed to the programme 

raising students’ empathy and 
understanding of people from 
different backgrounds, as well as 
increasing awareness about glob-
al issues. The programme gives 
an opportunity for young people 
in Denmark to engage with issues 
far outside their own day-to-day 
lives and provides an insight into 
the world around them. 

A powerful example is the 
reaction	of	one	student	to	the	film	
In The Name of  Your Daughter, 
which follows the story of 
courageous Tanzanian girls who 
are running away from female 
genital mutilation (FGM) and 
child marriage. After watching 
the	 film,	 a	 young	 boy	 from	 our	
audience reached out to his 
teacher to tell her that his sister 
was going to become a victim 
of FGM. He thought that the 

FGM procedure would put her in 
danger. The teacher reached out 
to the authorities, since Denmark 
has	 ratified	 various	 international	
conventions condemning 
FGM, including the Universal 
Declaration of Human Rights 
(UDHR) and the Convention on 
the Elimination of all Forms of 
Discrimination against Women 
(CEDAW).
This powerful story is one among 
many that motivate us to keep 

Impact fighting	for	access	to	information,		
and shows the importance of 
spreading knowledge. That 
proves to be especially important 
in an educational context, where 
students can debate with each 
other and reach out to teachers 
and experts.
Other examples were gathered 
on the large scale quantitative 
survey study that THE WHY has 

conducted before and after the 
screening of My Escape. The 
results were striking. Not only did 
an overwhelming majority of the 
students state that they enjoyed 
the	 film	 screening;	 the	 study	
also showed that the students 
perceived themselves as being 
more knowledgeable about 
refugees coming to Europe after 
watching	the	film.

ASK WHY? Film Club, Copenhagen

I loved itI didn’t like
it

I liked it a 
little bit

I liked it I liked it a lot

0

60

30

50

40

20

10

Research about My Escape: “What do you think 
about	the	film	we	just	saw?”
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In 2019 we surveyed our online 
presence and introduced 
activities to engage with new 
online audiences. We focused 
on creating captivating human 
stories that can engage audiences 
on human rights issues, which 
distinguishes	 us	 as	 a	 non-profit,	
film	production	organisation.	
We introduced the Film of the 
Month project, in which we make 
a	 film	 available	 per	 month	 on	
Youtube channel. By doing so, 
we were able to expand our reach 
also to the fraction of the global 
population that has access to the 
internet. By the end of the year, 
the channel had accumulated 

10,311 new subscribers, making a 
total of 89,520. In 2019 alone THE 
WHY’s	 films	 were	 watched	 1.8	
million times, amounting to more 
than 383,300 hours.
Looking beyond the aggregate 
numbers, we are proud that our 
films	 often	 capture	 audiences	
in the countries where they take 
place. YouTube allows THE WHY’s 
films	to	be	immediately	available	
for millions of people. Raising 
awareness about the SDGs and 
human rights violations, they 
potentially generate impact in 
the communities they affect the 
most.

Youtube Breakthrough

10.311 SUBSCRIBERS

24-34 YEARS OLD
MAKE UP 26% OF OUR VIEWERS

8,000 VIEWS
PER DAY

14’ 23’’ 
AVERAGE VIEW DURATION

1.8 MILLION VIEWS

Youtube Viewers - Gender

Youtube Viewers - Age 

11 million

Is the total number of 
views THE WHY’s YouTube 
channel has had since it’s 
creation until 2019

2019
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The	 film	 Secret Slaves of The 
Middle East captured over half a 
million views in the Philippines, 
United Arab Emirates and Saudi 
Arabia	 alone.	 The	 film	 follows	
Mary, a Filipino maid who left her 
home country and family to work 
in Lebanon. There, she discovers 
the reality of a country where 
no labour laws protect foreign 
domestic workers. The ‘Kafala’ 
system renders it impossible for 
workers to return home or change 
their employers.
Viewing numbers in these areas 

are extraordinary. The Philippines, 
United Arab Emirates and Saudi 
Arabia are highly affected by the 
exploitation of domestic workers. 
This topic is rarely discussed in 
public media, making this kind 
of	 film	 almost	 unavailable	 for	
local citizens. THE WHY online 
offers an invaluable opportunity 
for people to access fact-based 
content otherwise unavailable 
due to governmental restrictions, 
raising awareness about human 
rights in the countries where it is 
most needed.

Case: Secret Slaves of 
The Middle East

 
3.2 million views

694,000 watched hours

+12,000 subscribers 

Viewership on Youtube

Frame from Secret Slaves of the Middle East

The documentary has been watched in 115 countries, but the ones 
highlighted below are within some of the places most affected by 
exploitation of domestic workers worldwide - an issue that Secret 
Slaves unveils.

24

238,368
Philippines

155,704
United Arab 

Emirates

65,849
Kenya

90,696
Saudi 
Arabia

*Number of views on Youtube from May 2016 to Dec. 2019 per country.

*Numbers refer to the period from May 2016 to Dec. 2019country.
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Financial Sustainability
THE WHY is funded through a 
mix of broadcasters who partial-
ly pay for the production and/or 
distribution	of	films,	as	well	as	do-
nations from private and public 
sources. Our organisation’s activ-
ities also rely on volunteer work 
and	pro	bono	partnerships,	with-
out which our work would not be 
possible.

In 2019 THE WHY had a total in-
come	of	 466,000	USD,	of	which	
60% came from broadcasters and 
40% came from donations.

THE WHY distributed the income 
across its programme areas. 30% 
was	spent	on	WHY	STORIES	and	
Other Activities respectively (in-
cluding	 online,	 outreach,	 and	
previous projects). 10% was spent 
on	ASK	WHY?	Film	Club	and	11 	
was spent on developing our next 
project	 WHY	 LASTIC?.	 A	 small	
percentage was spent on WHY 
SLAVERY?,	the	costs	of	which	are	
otherwise captured under Other 
Activities (outreach) and WHY 
STORIES.	 Lastly,	 16 	 was	 spent	
on advocacy and administration.

*Note: Other activities include online, outreach, previous projects, and programme staff salaries.
Total	Income	does	not	equal	total	expenses	as	The	Why	enjoyed	a	small	profit	in	2019,	which	will	be	rolled	over	into	2020.	

FX DKK: USD at 0.15

With Support From

Det 
Arnstedtske 
Familiefond

Thanks To
Co-producing Broadcasters

Broadcasting Partners

Outreach Partners

Solsecor
Argentina
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List of Donation Recipients
In 2019, THE WHY’s documen-
taries have been donated to the 
following organisations:

AFRICA

Congo

Mwanga College (Outreach)

Kenya 

DocuBox (Outreach)

Amani Kibera (Outreach)

Haart (Outreach)

Human Rights Watch (Outreach)
Azam TV (Broadcaster) 

Morocco

Tele Maroc (Broadcaster) 

Nigeria

Playsafe Life Care Foundation 
(Outreach)

Sympathy Worldwide Foundation 
(Outreach)

Senegal

Join Hands International 
(Outreach)

Tanzania

Clouds TV (Broadcaster) 
Azam TV (Broadcaster)

Malawi

Azam TV (Broadcaster)

Uganda

Azam TV (Broadcaster)

Tunisia

Council of Europe in Tunisia ( 
Outreach) 

Carthage TV+ (Broadcaster)

ASIA

Azerbaijan

Centre for Women and Modem 
World (Outreach)

India

New Beginnings Charitable 
(Outreach)

Jordan

Roya TV (Broadcaster)

Lebanon

Karama Human Rights Film 
Festival

Al Jadeed TV (Broadcaster)

Mongolia

MNB (Broadcaster) 

Nepal

Sangat Nepal (Outreach)

Pakistan

LEARN (Outreach)

Palestine

Wattan 1V (Broadcaster) 

Thailand

Foreign Correspondents Club 
(Outreach) 

Turkey

1V: TRT(Broadcaster)

Vietnam

Vietnam Multimedia Corporation 
(Broadcaster)

EUROPE

Albania

RTSH (Broadcaster)

Belgium

British Embassy Brussels 
(Outreach)

Czech Rebublic

One World Film Festival 
(Outreach)

Germany

Aktion gegen den Hunger 
(Outreach)

The	 MOVE	 IT!	 film	 festival	

(Outreach)

Italy

Tutti nello stesso Piatto (Outreach)

Kosovo

Dokufest (Outreach)

Poland

#HumanDOC X (Outreach)

Switzerland

British Embassy Geneva

UK

British Film Institute (Outreach) 

UK Ministry of Defence (Outreach)

Cambridge Centre for Applied 
Research	 into	 Human	 Trafficking	
(Outreach)

The Spring Arts & Heritage center 
(Outreach)

CCAT -Croydon Community 
Again	Trafficking	(Outreach)

NORTH AMERICA

USA

UN Conference on the Status of 
Women (Outreach)

Deep Focus Film Festival 
(Outreach)
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SOUTH AMERICA

Argentina

Construir Tv (Broadcaster)

Canal Encuentro (Broadcaster)

Colsecor (Broadcaster)

Cinear (Broadcaster)

Abra TV (Broadcaster)

La Nacion (Broadcaster)

Brazil

TV Escola (Broadcaster)

Canal Futura (Broadcaster)

Chile

Arcatel (Broadcaster)

Colombia

University of Bogota (Outreach)

Sefial	Colombia	(Broadcaster)	
Telepacifico	(Broadcaster)

Costa Rica

Canal 13 (Broadcaster)

Mexico

Canal 22 (Broadcaster) 

Canal 26 (Broadcaster)

Tv Unam (Broadcaster)

Mejiquense TV (Broadcaster) 

Panama

Ser TV (Broadcaster)

Peru

Public National Institute of 
Radio and Television of Peru 
(Broadcaster)

Republica Dominicana 

Super Canal/ Funglode 
(Broadcaster)

Uruguay

Tv Ciudad de Montevideo 
(Broadcaster)

 Screening at HAART Foundation, Kenya
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Join us.

As a partner
As a broadcaster

As a supporter
As a filmmaker

Frame from Dreamcatcher

THE WHY FOUNDATION

www.thewhy.dk
info@thewhy.dk
+45	31	38	41	91

https://www.facebook.com/TheWhyFound/?eid=ARCM4sB0ZjLFxocC6QMHz9sXvZXF0i4yw7OFle4NC7YcWZFKxh1oRnGEt8dsuhfrUEx4RtzvQhS_-RZV
https://www.linkedin.com/company/5390665/admin/
https://www.youtube.com/thewhyfoundation
https://twitter.com/TheWhyFound
https://www.instagram.com/thewhyfoundation/

