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Content Strategy FAQ’s
and retained monthly services



At Prosper, we offer three kinds of retained monthly services:

Content marketing - from £400 pcm
Our content marketing service covers elements such as blog 
writing, landing page creation, Linkedin article writing, and 
designing and writing downloadable e-books and guides for  
your clients. 

This fee also covers adding content to your website, such as blogs 
(and their featured images) and downloadable resources created  
by our team.

Social media marketing - from £350 pcm
Social media marketing is the distribution of the above content 
(such as posting blogs, and Linkedin articles, sharing links to your 
website landing pages or downloadable resources), plus the sharing 
of relevant industry news and any other content that your audience 
would find valuable. 

Content marketing goes hand-in-hand with social media 
marketing; an effective social media strategy will only generate 
better online exposure for your brand if you are producing regular 
valuable content.  

Website maintenance - from £120 pcm
Our monthly website maintenance packages cover things like 
updating any staff changes, adding or removing photos, and 
making edits. This monthly fee also covers your hosting costs. 



What is content marketing?
The Content Marketing Institute defines content marketing as:

 “a strategic marketing approach focused on creating and distributing valuable, 
relevant, and consistent content to attract and retain a clearly defined audience 
— and, ultimately, to drive profitable customer action”.

Prosper offers content marketing services for our clients on a monthly 
basis, whereby we will write articles and produce other forms of content 
which can then be distributed across your social media channels (as per of 
our social media marketing packages). 

For more information on content marketing and the benefits it can bring 
for companies within the financial services sector, please read our e-book  
“A Guide to Content Strategy and Social Media for Financial Consultants 
and Accountants”.
 

This guide will introduce you to the concept 
of social media marketing, explore why 
it is an important investment for your 
business, and talk you through some of the 
things you’ll need to consider when putting 
together your own content and social 
strategy.

The guide is available to download for  
free on our website resources page  
at www.prosper-agency.com/resources

Frequently asked questions regarding 
our content marketing services
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How does our content marketing service work? 
We offer three basic packages that contain a set number of tokens. 

A token (or tokens) can be redeemed against a piece of content such as a 
blog, a Linkedin article, the writing and design of an e-book, the creation  
of animated content, or a custom-designed infographic. 

The idea is, you can mix and match your content output to meet your 
campaign goals. You enjoy all the benefits of contracting Prosper on 
a retainer basis, but you also have the flexibility to spend your tokens 
according to what you need in any given month. 

How much do our content marketing  
packages cost?
Package One = 4 tokens per month = £400
Package Two = 6 tokens per month = £550
Package Three = 8 tokens per month = £700

Can I buy extra tokens? 
Yes! If you have a project in mind, such as the creation of a downloadable 
e-book or guide, then you can purchase extra tokens to cover the extra 
resources needed to complete the work. 

What sort of content can you produce for me?  
We can produce all kinds of content for your business. The following  
types of content can be created at a cost of one token per piece:

• Blog articles
• Guest editorials
• Linkedin articles
• LinkedIn profiles and/or company pages
• Meet the Team biographies
• Infographics



The guide word-count for blogs, editorials and articles is 600 words. 

Depending on the time required to complete them, the below types of 
content can be created at a cost of two or more tokens:

• Blogs and editorials over 600 words
• E-books
• Animated social content
• Video scripts/transcripts

If you have any questions regarding our token scheme, the eventual cost of 
a piece of content or a content type that’s not listed here, please raise your 
query with your Content Consultant or a member of the Prosper team. 

Will your content marketing service help me  
gain customers?
Yes! We’ll make sure that your content marketing campaign is designed to 
drive quality traffic to your lead generation website and the landing pages 
that you wish to promote.

For the best results, we would recommend combining our monthly 
content marketing service with a monthly social media marketing package. 
Adopting an integrated approach will allow us to make the most of the 
content we produce for you. 

How does it help me gain customers? 
By regularly creating and posting helpful, interesting and engaging 
content, you will start to be considered a thought leader in your field. The 
content you create and publish will help you stay top-of-mind in the online 
communities that matter to your business (and, in many cases, it can give 
your personal brand a real boost, too, which will support any networking 
you’re doing alongside your online marketing campaign). 



What is the Content Strategy Workshop? 
We ask all our clients to attend a Content Marketing Workshop at the very 
start of their campaign. 

During the workshop session – which will usually last around 2 hours 
– we’ll gain a better understanding of your brand and what you want to 
achieve with the content you produce and publish. You’ll sit down with 
your dedicated Content Consultant to explore suitable ideas for the 
campaign and learn more about the tools and techniques that can be used 
to maximise the value of your content. 

After the session is finished, your Content Consultant will put together 
a comprehensive 6-month content strategy that will then be used as a 
blueprint for your short- and medium- term content marketing campaign.  

We guarantee you’ll leave the workshop feeling inspired and with a new-
found appreciation for the vital role that content can play in your wider 
marketing strategy. 

The cost of the initial Content Strategy Workshop is fixed for all clients at 
£350. We prefer to meet in person, but will consider phone consultations if 
this is not possible. 

Travel costs may be applicable if the workshop takes place outside of a 30 
mile radius of Chelmsford, Essex. Please contact Prosper with any queries 
or to arrange your appointment. 

Who will lead the Content Strategy Workshop?
Our Content Consultant has a wealth of expertise in content creation, SEO 
and digital marketing strategy. She has managed content and optimisation 
campaigns for hundreds of small to medium sized businesses, including 
accountants, financial advisors and other financial services providers.

If you’d like to see examples of her work to date, content samples are 
available on request. 



Do I have to attend the Content Strategy workshop, 
or can we just jump in? 
We don’t want you to think of us as a supplier – we want to become your 
content marketing partner and show you how our work can benefit your 
organisation in the longer term. 

Because of this philosophy, we will not consider running a content 
marketing campaign for any client unless they have first invested in the 
initial Content Strategy Workshop. 

This strategy session will not only provide us with a much-needed insight 
into your business, it will also help us establish a great rapport with the 
person/people we’re going to be working with, which we believe is vital to a 
successful, long-running relationship between both parties. You’ll have the 
chance to get to know your Content Consultant, and you’ll also be able to 
ask any burning questions or raise any concerns right from the get-go. 

Do I have to invest in the monthly content marketing 
service after I’ve taken part in the Content Strategy 
Workshop?
No! If, after attending the strategy session, you feel that you and your 
team can take on the creation and promotion of your business content 
yourselves, that’s great. There’s no obligation to commit to any of our 
content marketing packages (although, if you’re serious about improving 
the reach of your company, we’d always recommend asking for ongoing help 
from a team with expert knowledge in this area). 

My website has already been completed. Can you 
produce my content marketing for me?
Yes, we can work with clients who have already invested in a website with 
another provider. We do ask, however, that you have the level of access 
required to make changes and edits to the page content and navigation 
menu. 



Part of our service involves making sure that the website’s pages are clear, 
easy to follow, easy to find and fully optimised for search. If we don’t 
believe that your existing website pages offer a good enough experience to 
the user, we will suggest a series of onsite improvements to address any 
issues – and we will, of course, need to ensure that these recommendations 
can be actioned, either by yourself or your external website designer/
developer. 

If you currently pay a maintenance fee to another website provider, and/
or do not have direct access to your website, you may need to factor in any 
additional costs for changing, adding or removing content. 

Can I do it for a month and see how we get on? 
Unfortunately, no. We want to show you that a carefully planned content 
marketing strategy can generate tangible results for your business – but  
we can only do this if you are willing to invest in the campaign in the  
longer term.  

What’s the minimum term? 
We offer our content marketing services on a fixed term basis of 6 months 
or 12 months. If you decide to contract us to manage the creation and 
promotion of your business content, you can choose your preferred term 
after the initial Content Marketing Workshop has taken place. 

What happens to the content once it’s  
been created?
Great content needs to be seen! That’s why we’ll seek to promote your 
content via as many different marketing channels as possible.

Blogs, infographics, animated pieces and videos that are intended to be 
published on your website will be uploaded to the platform. Suitable 
images will be sourced and added where necessary. The link to each piece 
of content will then be shared via all your associated social media feeds on 



Face-book, Twitter, LinkedIn and other social sites, with a view to driving 
traffic back to the website itself. 

Wherever possible, we encourage our clients to repurpose content for 
different audiences. For example, what starts out as an e-book can often be 
re-engineered into a series of blog posts, infographics or videos that explore 
elements of the main topic in more detail. We can work with you to make 
the most of what’s already been created. 

We may also suggest creating or making changes to the website’s landing 
pages where necessary. If you are working with another website designer/
developer, and do not have direct access to your website, you may need to 
factor in additional costs for changing, adding or  
removing content. 
 

Can I write my own blogs? 
If you would prefer to write your own blogs in-house, you can ask your 
Content Consultant to review and optimise the copy as part of our content 
marketing service. We can make subtle amends or reword paragraphs for 
you, and of course you will be notified of our suggested edits prior to us 
publishing your blog post on your website. One blog review = one token.  

Can you do the content and I do the social  
media marketing? 
It’s certainly possible for us to handle your content requirements, then 
hand the finished pieces over to you for promotion via your social media 
accounts. But from experience, social media management often falls by the 
wayside when the business gets busy and staff become time poor – and this 
is bound to happen if you’re serious about improving your company’s reach 
and finding new customers.  

To really make the most of the content you’ve invested in, you need to 
make sure you’re consistently active across all your social media channels. 
Working with a dedicated social media manager will keep your social 



strategy on track, even when your focus is elsewhere. For this reason, we’d 
always recommend investing in an integrated content and social media 
marketing strategy. 

If you would like to contact us regarding our content strategy and social 
media services, please email us at hello@prosper-agency.com, visit our 
website at www.prosper-agency.com or call us on 01787 866003 
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This guide will help you make 
informed decisions before, 
during and after your website 
development and help you 
understand best practices, calls to 
action and avoid common pitfalls 
when implementing your new lead 
generation website.

This guide will introduce you to the 
concept of social media marketing, 
explore why it is an important 
investment for your business, 
and talk you through some of the 
things you’ll need to consider when 
putting together your own content 
and social strategy.

Further reading - Research and e-books
We have written a range of free reports and guides for accountants and 
financial consultants. 

For further reading into website design best practice and content strategy, 
as well as to view our research into accountants websites in Essex, head 
over to our website www.prosper-agency.com/resources
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Prosper is the branding design and marketing agency for 
Financial Consultants and Accountants. 

You can find more guides and resources, as well as our regular 
marketing blog at our website www.prosper-agency.com

@prosper_agency

prosperagency

@prosperagencyuk

Reach us on social media: 

www.prosper-agency.com

hello@prosper-agency.com

+44 (0) 1787 866003

Contact us: 


