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2018 TEXAS TRAVEL SUMMIT SCHEDULE 
(per Jennifer Roush, 7/25/18) 

All sessions and events held at the Galveston Island Convention Center unless stated otherwise. 
Schedule is subject to change. 

 
 
SUNDAY, SEPTEMBER 23, 2018 
3:00pm – 5:00pm Vendor Village Table Set-Up 
 
MONDAY, SEPTEMBER 24, 2018 
8:00am – 12:00pm TxDOT Administration Meeting 
  
9:00am – 5:00pm Conference Registration  
 
9:00am – 11:30am Vendor Village Table Set-Up  
 
12:00pm – 1:15pm TACVB Board Orientation and Meet & Greet Luncheon 
 
1:00pm – 6:15pm Vendor Village Open 
 Sponsored by TripAdvisor 
 
1:30pm – 1:50pm Welcome/Opening  
 
1:50pm – 2:50pm The Curiosity Factor 

The psychological phenomena creative brands employ to earn and own attention 
in a noisy world. Attention in today's online world is harder and harder to garner 
than ever before. Our clients, customers, prospects and leads tell us they have no 
time. No time to read our emails, download our e-books, listen to our podcasts, 
dive-in to our blog posts, or watch our videos. 

 

However, these very same customers can binge watch two seasons of Stranger 
Things on Netflix in one weekend! Where's the disconnect? 

 

Maybe, in our quest to make our content consumable we’ve eliminated every 
element that makes our content interesting? 

 

It turns out, the most successful content creators in the world don’t worry about 
how long their content is. Instead, they apply two infinitely powerful 
psychological phenomena to catch, keep and capture, their audience's attention. 

 

In this exhilarating 45-minute keynote presentation, former television producer 
and bestselling author Andrew Davis will show you how to keep your audience 
curious. You’ll be challenged to think like a reality tv editor, and he’ll show you 
the five things that brilliant businesses do to transform their content from boring 
to brilliant. More importantly, you'll learn the simple secret to creating infinitely 
engaging content.  
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What's the secret? You'll have to wait and see. 
 Keynote Speaker: Andrew M. Davis, Bestselling Author and Internationally 

Acclaimed Keynote Speaker 
 Sponsored by Kalahari Resorts & Conventions 
 
2:50pm – 3:10pm Networking Break 
 
3:10pm – 4:10pm Concurrent Breakout Sessions 
 

Why You Need A Plan – Leadership Track 
Developing strategy takes time and resources. It requires the time and 
commitment of some of the most highly paid and highly experienced people in 
your organization.  This program explains why and how a strategic plan is 
developed, outlining 5 good reasons why a strategic plan is needed and it shows 
how to put a plan on paper, and lastly, how to execute it. 
Speaker: Larry Woods, Director, Boerne CVB 

 
Tapping into Creative Thinking and Innovation to Reach Your Annual Goals – 
Marketing Track 
The travel industry evolves every 6 to 12 months and it appears that this trend 
will continue for the long term. Creative thinking and innovation are vital 
components to travel companies remaining relevant in an environment of 
constant industry disruption. However, many people feel as though they are 
lacking in creativity. What most of us do not recognize is that we are creative on 
a daily basis, whether it’s picking out what clothes to wear in the morning or 
stretching a tight budget at work. While these tasks may not normally be 
associated with creativity, there is a great deal of creativity involved to get those 
jobs done. While some people seem to be simply bursting with creativity, others 
find it a struggle to think outside the square. If you fall into the latter category, it 
is important to understand that boosting your creative and innovative abilities 
takes practice. In this presentation, Award-Winning Branding & 
Communications Expert, Shakira M. Brown will guide attendees through the 
process of tapping into their ability to recognize and hone their creative potential. 
Attendees will also learn techniques to increase their individual creativity to help 
generate solutions to business challenges and achieve the results they want. 
Speaker: Shakira Brown, The Small Whisperer, CEO and Award-Winning 
Branding & Communications Strategist 

 
   *Additional Sessions To be Announced 
 
4:10pm – 4:30pm Networking Break  
 
4:30pm – 5:15pm General Session 
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5:15pm – 6:15pm Vendor Village Kick-Off Opening Reception 
 Sponsored by Expedia 
 
8:00pm – 10:00pm Opening Night Event  
 
TUESDAY, SEPTEMBER 25, 2018 
7:30am – 5:00pm Conference Registration 
 
7:45am – 8:30am Networking Continental Breakfast  
  
7:45am – 3:15pm Vendor Village Open 
 Sponsored by TripAdvisor 
 
8:30am – 10:30am TTIA Annual Business Meeting  
 
10:30am – 10:45am Networking Break 
 
10:45am – 11:45am Concurrent Breakout Sessions  

 
Moving From Collaboration to Collective Impact in Communities – Leadership 
Track 
As communities look to create lasting change to make their destinations more 
appealing to those who would live, work, and explore; destination marketing 
organizations (DMOs) have the ability to shape the collective impact that can 
transform a place. Collective impact requires thinking beyond single issues and 
activating support across sectors – from government, nonprofits, and the private 
sector. With dramatic social and economic change coming to communities, 
DMOs should play a significant role to impact travel and workforce attraction 
efforts for a place. 
Speaker: Dan Janes, CEO, Madden Media 

 
5 Ways Your Travel Business Can Leverage Instagram To Grow Visibility and 
Revenue – Marketing Track 
Most people know how to take a picture and post it to Instagram. But usually, 
that is all they do and what they don't realize is that they are seriously 
shortchanging themselves and missing out on reaching an up and coming 
demographic. In this talk, I want to show attendees how to leverage Instagram 
Stories, Instagram TV, Instagram ads, Instagram direct messaging and how to 
search for and use specific hashtags on Instagram that will extend their reach. 
This will be an action-packed training session and I have no doubt that by the 
time attendees leave this session, they will have a clear understanding of using 
these 5 channels on one platform to attract and build a loyal fan base who will 
ultimately patronize their businesses. 
Speaker: Gertrude Nonterah, Founder, Nonterah Digital Media LLC 
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Improve Your Companyâ€™s Bottom Line Using the Science of Compassion 
– Sales Track 
We all recognize networking as one of the most valuable tools in our quest to 
create a successful business or build a successful career. We understand with 
customers, potential customers, co-workers and bosses everything still revolves 
around trust. Social media and the internet have not eviscerated the need for trust.  
One of the best ways a person can build trust is to be a giver. By being a giver 
you are acting to help the other person without explicitly expecting anything in 
return. When we give freely the person feels a sense of gratitude and 
indebtedness and will typically remember the giver when an opportunity arises 
where he/she can help the giver. A giver is not acting to further their own 
interests. Of course we must learn not to confuse a giver with a taker. We must 
also avoid being a doormat as a giver.  An ethic of compassion improves the 
bottom line  Managers often mistakenly believe that putting pressure on 
employees will increase their productivity. What it does is increase stress and 
research establishes that high levels of stress cost businesses a lot of money. 
Stress brings high health care costs and turnover costs.  A new field of research 
suggests that when organizations promote a culture of compassion rather than a 
culture of stress they may see a happier workplace but also a better bottom line. 
Positive social interactions have been shown to boost employee health by, for 
example, lowering heart rate and blood pressure and strengthening the immune 
system. Compassion can be as simple as recognizing someone’s distress or needs 
and offering to help.  Happy employees also make for improved customer 
service. They are more willing to help peers and to provide customer service on 
their own accord. These high quality relationships increase productivity levels as 
well as their commitment to the workplace. 
Speaker: Virginia Sampson, CEO, Virginia Hunter Sampson / Sampson Elder 
Law 

 
AirBnB and STRs: How the Travel Industry Can Help Cities Create Rules that 
Work – Partnerships Track 
AirBnB, Vacation Rentals, or Short-term Rentals, can be an economic benefit to 
communities. But, people are beginning to notice there are changes occurring in 
the industry, and government is having a tough time creating effective rules. Matt 
Curtis talks about the changing travel trends around Vacation Rentals, the 
examples of communities and their economic research, and the impact on 
housing construction, tourism, retail, restaurants and more. 
Speaker: Matthew Curtis, Founder, Smart City Policy Group 
 
Canada: Unlocking The Tourism Potential of Your Neighbor To The North! – 
Marketing Track 
Canada is the second largest source of international visitor arrivals into Texas as 
well as a leading source of tourism revenue into the state. For many U.S. tourism 
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suppliers, Canada is often a second thought when developing a North American 
marketing strategy. Canada is a lucrative market, but you have to understand the 
Canadian consumer, travel trade and media market to entice them. I’ll provide 
valuable insight into the Canadian consumer and how to effectively appeal and 
work with them. I’ll review current travel trends, challenges and opportunities in 
the market, show highlights of Travel Texas FY 2018 efforts in Canada, talk 
about the plan of action for FY 2019 and how attendees can participate and 
benefit as co-op partners. Attendees will leave the presentation with a better 
understanding of the market and how to attract Canadian travelers to their 
destination, attraction, etc. 
Speaker: Rosalyn Hunter, Director of Public Relations, VoX International Inc. / 
Travel Texas 

 
12:00pm – 1:15pm Networking Luncheon  
    
1:30pm – 2:30pm Leveraging Current Tourism Trends 

What is happening here and now? This talk reveals burgeoning trends in travel 
and tourism. Using national and local data from a variety of sources, the 
economy is scrutinized and put into perspective.  A broad range of data is delved 
into and interpreted from multiple travel segments such as hotels, restaurants, 
attractions, air travel and more. Economic factors that influence travel are also 
evaluated including employment, energy and fuel costs, transportation, and 
infrastructure. Marketing, technology, generational differences, and other tourism 
industry influencers are also explored. Learn how business, the economy and 
hospitality are connected and how your organization can capitalize on these 
trends in this lively one-hour presentation. 
Keynote Speaker: Neville Bhada, Founder & CEO, Tourism Skills Group 

 Sponsored by SeaWorld/Aquatica San Antonio 
 
2:30pm – 3:15pm Vendor Village Networking and Refreshments 
 
3:00pm – 5:00pm Excursions  
 
Open Night 
 
WEDNESDAY, SEPTEMBER 26, 2018 
8:00am – 5:00pm Conference Registration 
 
8:15am – 8:45am Donuts with Dan Decker 
 
8:15am – 5:15pm Vendor Village Open 
 Sponsored by TripAdvisor 
 
9:00am – 10:00am Keynote Speaker 
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10:00am – 10:20am Networking Break 
 
10:20am – 11:20am Concurrent Breakout Sessions 

 
Social Media. You're Doing It Wrong! – Marketing Track 
A step-by-step, real world discussion and teachings of the 5 most common social 
media mistakes that CVBs, towns and destination businesses make and how to 
overcome them. This discussion is about proven best practices with content 
strategy. What works. What doesn’t. In this discussion, speaker Darren Drewitz 
of MindEcology will share his real-world case studies of what he has learned in 
directing the social media strategy for over a dozen Texas CVBs, Chambers, 
Lodging and entertainment-destination businesses. 
Speaker: Darren Drewitz, Co-Founder & Director of Strategy, MindEcology, 
LLC 

 
Lights Camera Action! Let's Role Play DISC Buyer-Seller Scenario's! – Sales 
Track 
We will examine the buyer seller relationship utilizing the DISC personality’s 
model. (Dominate, Influencing, Steady, Cautious). You’ll experience real-life 
hotel seller/meeting planner case scenarios on stage and will evaluate each 
performance. 
Speaker: Dr. Edward Dramberger, Hospitality & Tourism Sales Consultant, 
Destination Dr. Consulting & Training 

 
Recreation Grants - Building Parks, Trails, and Sports Facilities – 
Partnerships Track 
The Texas Parks and Wildlife Department administers the Local Park Grants 
program which provides funding for communities throughout the state to 
construct, renovate and enhance recreation opportunities for citizens and visitors. 
These opportunities can range from competition sports complexes, recreation 
centers, hike and bike trails, community gardens, playgrounds and splashpads. 
This presentation will cover all the available grant opportunities through TPWD, 
who is eligible, how to apply, and how these opportunities can improve the 
marketability of local communities. 
Speaker: Aaron Friar, Local Park Grant Coordinator, Texas Parks and Wildlife 
Department 

 
   *Additional Session To be Announced 
 
11:45am – 1:00pm Networking Luncheon 
 Presenting Sponsor Visit Fort Worth 
 

 Scholarship awards to be presented during luncheon. 
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1:15pm – 2:15pm Concurrent Breakout Sessions 
 
Surviving Today's Marketing Wild West – Leadership Track 
By incorporating Texas mythology and the western movie metaphor, the speaker 
will take the audience on a journey of today' marketing wild west and provide 
strategies for professional and personal prosperity.  Via data visualization and 
multi-media content, the speaker will bring the current marketing ecosystem to 
life.   Ed's address will include insights into current media tools and advertising 
tactics (traditional, SEM, social media and more)  as well as broader business 
philosophies such as The Experience Economy and rendering authenticity which 
is driving the future of Texas Tourism 
Speaker: Ed Cohen, Partner, Ideapeddler 

 
Dashboards, Reports, and Memos: Use the Right Analysis Tools for Your 
Situation – Marketing Track 
Over the last few years, decision-makers in every line of business have come to 
appreciate that merely having information isn't good enough. We have to 
concentrate on how we read, communicate, and parse that information, as well, if 
we want to lead our organizations to success. As destination marketers, we have 
access to a wealth of data from a wide variety sources. 
Speaker: Paul McLeod, Director of Business Intelligence, Simpleview 

 
Say “Hola” to Your Neighbor. An Overview of the Mexico Market. – 
Partnerships Track 
With an estimated 8.1 million visitors a year, Mexico is by far the largest 
international source of visitation to Texas. In this session you will get an 
overview of the Mexico market, updates on travel trends, and tips on how to 
attract visitation from that country. Co-op partnership opportunities for FY 2019 
will also be discussed. 
Speaker: Jessika Alexander, Latin America Marketing Specialist, Texas Tourism 
Office / Travel Texas  

 
   *Additional Sessions To be Announced 
 
2:30pm – 3:30pm General Session 
 
3:30pm – 4:15pm Vendor Village Networking Afternoon Nourishment Break 
 
4:30pm – 5:15pm Keynote Speaker 
 
5:15pm – 6:15pm Vendor Village Table Teardown  
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6:30pm – 7:15pm Cocktail Reception 
   Sponsored by Arrivalist 
 
7:15pm – 9:15pm TTIA Awards Gala  

Presenting Sponsor Madden Media 
 


