
1.2 – Website Critique 

 
 
The design and style of the Princess Cinemas website is incredibly outdated; it is 

reminiscent of the early 2000’s. The most obvious things that stand out when opening 
the site is the poor use of space, colours, text and typography; poor visual hierarchy 
and organization of information, especially on mobile; and an outdated 
side-navigation, which commands most of our attention with larger images. 
 

For the website of a movie theatre, the pictures and artwork of the movies 
should be much more prominent. In its current state, the website puts too much 
emphasis on text. Not only that, but nearly all of the images and the text are the same 
size; nothing really stands out to the human eye and grasps attention, creating poor 



visual hierarchy. Our eyes are not lead around the page, and there is too much 
information at once for us to look at. The logo is also quite outdated, and could benefit 
from redesign. Furthermore, the colour scheme of the website is questionable; they do 
not seem to represent anything or bring out any sort of emotion. The black, grey and 
dark red colours are dismal, along with the striped background. 

 
While the overall content included on the website is useful and informative, it is 

not presented in a way that makes the information easy to find, or visually appealing or 
efficient to look at. Their sitemap is far too big, and they have many pages that could 
be combined together. For example, all of the individual “ABOUT US” pages could 
likely be combined, along with the “PARKING” page. 

 
The Princess Cinemas website meets the business’s most basic needs, but it 

does nothing more. It shares information about the business, what is playing and what 
is coming up, but it does so in a very unflattering fashion and does not go beyond. 
Since it is a local, independent establishment catering to a niche market, it could be 
said that they don’t need a website to be beautifully designed in a modern way, since 
the people are going for the art that Princess Cinemas offers that cannot be found 
anywhere else and would likely go whether the website is beautiful or not. However, 
Waterloo welcomes people from around the world on a regular basis, visiting places 
like the University of Waterloo and the Perimeter Institute. When these visitors are 
looking for something to do in the area, they may open the Princess Cinemas website 
and close it because of its poor design. With many young students and millennial 
workers coming and going from Waterloo, Princess Cinemas could increase their 
business and revenue with an improved, modern design. 


