
An independent UX designer based in Sweden, Anton Sten, liked the tone of my 

site, killianpiraro.com, and asked me to revamp his website copy to add some 

fun and personality, while still maintaining the right level of professionalism. 

Anton felt I was particularly suited for this job because of my design knowledge 

(and because I share his love of dogs).

I did a first pass to pare down the text and express these ideas more concisely 

while preserving his intended meaning. When you’re writing for an online 

audience and trying to sell yourself, brevity is key. I thought about the overall 

flow of the site and how best to guide the reader (in theory, a prospective client) 

from Home to the other important, deal-sealing pages, but then I also “zoomed 

in” and spent time cra#ing certain phrases to add a zing of humor or attitude, 

and, finally, proofread the existing content that wasn’t included in this rewrite. I 

also distributed more of his glowing testimonials throughout the site.
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Home 

Before A!er

Punched up the Home page to add personality 
and fun: I felt this intro needed more of a hook, 
and I wanted to include more of the info from the 
About page so the reader learns a little more 
about Anton and what he can do for them before 
being asked to click and move forward. 

Links at the bottom direct readers to other 
important parts of the site to learn more.
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Before

About 

A!er

Anton’s dog, Meta, is adorable, and I wanted to include 
more of her, making her almost a part of the package 
clients get when they hire Anton. This page lets us get to 
know Anton as a person, but weaves in some key points 
about what he offers clients in a more seamless way. 
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Before A!er

Work with Me

I felt the pricing text was a little too heavy-handed, 
and while I like the joke, it doesn’t quite land. I 
aimed to put the focus on the central idea—“This 
is an investment in your business”—and add a little 
humor to keep it light but professional. This is a 
page about his work process, a!er all.
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Before

Work with Me (cont’d)

The original headline seemed to work better on its 
own, as a central idea; it didn’t feel connected with 
the paragraph below it, so I separated it out (see the 
previous page) and wrote a more fitting and 
personable headline. 

I also cleaned this paragraph up to make it more 
concise and to the point.

A!er
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Before

Projects

A!er

I advised him to highlight this long list of 
impressive brands in a visual way. The paragraphs 
below it are a good example of tightening up the 
copy to be more concise and personal.
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