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Chair's Message

Learn. Connect. Advance…Transition!

 
2014 has been a very gratifying year for WIFT-T. In my four years 
on the board, I have seen the organization and our members live 
our values—“Learn. Connect. Advance.” Since we embarked on our 
five-year strategic plan in 2012 we have become a more focused 
organization, with these three words being at the core of every 
program, event and initiative that we execute. In 2014, we delivered all 
of our programs and events with a drive and a purpose that I’m proud 
to say put us at the top of our game, in the minds of our members, 
sponsors and the industry at large. Participation and attendance at 
our events and in our programs is at an all-time high thanks to the 
commitment and dedication of the Board of Directors, the WIFT-T 
team, our volunteers, and supporters. Our 2014 activities culminated 
in the best-ever Crystal Awards event and an incredible standing 
ovation for Special Jury Award of Distinction Crystal winner 
Trina McQueen after her impassioned acceptance speech.  

And here we are in 2015 and, so far, so good.  We’re seeing no 
shortage of women “getting going” and helming key organizations 
like the CBC, Shaw Media and now, Bell Media.  But the “going” 
is certainly “getting tough,” as we’re also seeing more companies 
in transition and subsequently women in transition. Shifting into 
the ever-evolving world of digital media is where we all need to 
go and WIFT-T is here to help our members on that course.

Let’s face it—the industry is changing at warp speed. And now, 
in Canada, it feels like the earth is shifting beneath our feet.  But 
how will all this change impact women in our industry? We can’t 
deny that these are challenging times, but it’s not all doom and 
gloom as these changes also bring a wealth of opportunities: 

from phenomenal trends of entrepreneurial content producers 
innovating on multiple screens; new bar levels being set for content 
budgets as DIY content generation becomes more ubiquitous; 
to social media and engagement metrics becoming essential 
tools to the success and analytics of screen-based media. 

This year, WIFT-T embarks on a more proactive approach to the 
changes in our industry. In the past, we have hosted digital media 
summits and events to supplement our existing programming. 
While these events were valuable, we recognize that we must 
incorporate digital thinking into everything we do moving 
forward.  So in 2015, we will re-establish WIFT-T’s digital committee, 
comprised of a diverse group of talented industry influencers to 
guide us in each and every one of our activities—and we will be 
inaugurating a new Crystal award that will celebrate thought-
leaders working in the digital realm. WIFT-T will also continue 
to introduce even more digital components to its ongoing slate 
of events and programs. Our goal is to help our members learn, 
connect and advance and transition into this new world. WIFT-T 
is dedicated to screen-based media, however it’s transmitted, and 
we’re committed to make this the focus in everything we do.

Thanks for your ongoing support and I look forward 
to seeing you at many WIFT-T events in 2015.

Joanna Webb
Chair, Board of Directors
Women in Film & Television – Toronto
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business and leadership skills. We are excited to be unveiling in the 
next few months a new intensive program aimed at developing 
key management skills. The road to being a great leader in any 
industry requires a solid managerial foundation. This new program 
has been developed as part of WIFT-T’s tiered individual career 
development intensives, targeted to specific career cohorts, and has 
been conceived of as a precursor to WIFT-T’s Media Leadership 
Program (a Schulich School of Business certificate program).

The industry’s changing landscape also has significant fiscal 
implications for non-profit organizations like WIFT-T. With corporate 
bottom lines shrinking and government support declining, or at best 
remaining status quo, more than ever WIFT-T and the Foundation 
for WIFT-T will need the support of all its stakeholders to assist 
in its fundraising efforts. Challenges certainly lie ahead, however, 
WIFT-T is committed to providing industry practioners with the 
support and skills they need to succeed in the global marketplace.

I want to take this opportunity to thank the Board of Directors 
for their leadership and valuable contributions over the past 
year. Thanks also to those who served on committees for 
volunteering both time and talent. Finally, thank you to the 
WIFT-T staff who I have the pleasure of collaborating with 
on a daily basis and who are dedicated and committed to 
turning WIFT-T’s mission and objectives into a reality.  

Executive Director's Message

Heather Webb
Executive Director
Women in Film & Television – Toronto

Putting Our Members First. 

In 2014, WIFT-T delivered nine programs totaling 288 professional 
development hours attended by over 300 participants. This 
programming slate included intensives, workshops and networking 
events. It also offered access to industry professionals, best 
practice models, mentoring and peer learning opportunities, and 
hard- and soft-skills development. In addition, WIFT-T awarded 
four individual Mentorships and one Scholarship last year—
including the inaugural launch of the Ubisoft Toronto Producer 
Mentorship. This exciting member mentorship is targeted towards 
a female producer in the emerging or experienced cohorts and 
provides a unique opportunity to gain experience in the games 
and interactive industry through a one-week immersive onsite 
mentorship.  All of this stellar programming was made possible 
through the support of our members, industry partners and 
the Foundation for Women in Film & Television – Toronto. 

In 2015, WIFT-T embarks on year three of its strategic plan 
launching several new and exciting program initiatives. The Executive 
Breakfast series, catering to our experienced and established 
cohorts, returns this year and is part of a total of 11 programs/
events that WIFT-T members can access free-of-charge during the 
year.  We are also thrilled to announce the return of the female 
director mentorship after a one-year hiatus. In addition, we will 
be launching a new member’s portal on our existing website 
providing a one-stop-shop for all our members’ needs and enabling 
online membership purchases and renewals for the first time.

And as our industry evolves, WIFT-T continues to be committed 
to providing our members not only with relevant and essential 
professional development programming and access to the latest 
information and trends but also equipping them with transferrable 
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About WIFT-T

MISSION

Membership in WIFT-T enables 
women to be capable, confident, 
connected and successful in their 
careers in screen-based media.

VALUES

Women are strong, smart and 
committed industry leaders.

Women connect, learn 
and advance through their 
participation in WIFT-T. 

Screen-based media in Canada 
are stronger when they have 
a committed, connected and 
well-trained workforce. WIFT-T 
members get the job done.

We respect leaders who, 
recognizing hard work and 
meaningful contributions, advance 
women’s careers.

METHODS

We promote women’s 
successes—especially our 
members’ successes.

We accept members who have 
made a commitment to work in 
the industry.

We welcome and value every 
member at WIFT-T. We welcome 
women of every race, ethnicity 
and ability and at every stage of 
work and life.

We design our programs and 
activities to meet the needs of 
women at every stage of their 
careers.

Our member events are 
entertaining, engaging, purposeful 
and rewarding.

WIFT-T is a member-based organization of 
women and men working in screen-based 
media that supports the development and 
advancement of women in the industry.

WIFT-T operates on funding from 
corporate partners; government grants; 
revenue generated through membership, 
programming, and event fees; and support 
from the Foundation for Women in Film & 
Television - Toronto.
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2014-15 BOARD OF 
DIRECTORS

OFFICERS OF THE BOARD

Joanna Webb, Chair
Senior Vice President, Content 
Strategy
Shaftesbury 

Pat DiVittorio, Vice-Chair
Vice-President, Program Planning
Bell Media 

Fiona Lee, CPA, CA, Treasurer
Director of Special Projects, 
Finance and Accounting
Corus Entertainment

Samantha McWilliams, Secretary
Legal Counsel
Rogers Communications Inc.  

BOARD MEMBERS

Christina Buchli
Partner
Buchli Goldstein LLP

Board of Directors & Staff 

Melanie Farrell
Director, Community Liaison
Rogers Media Television 

Elizabeth Klinck
Owner
E Klinck Research 

Alex Lalonde
Producer/Executive Producer

Kristine Murphy
Director, Industry Development
Ontario Media Development 
Corporation 

Edith Myers
President
CEI Management 

Natalie Osborne
Managing Director
9 Story Media Group

Jade Raymond
Managing Director
Ubisoft Toronto

Rekha Shah
Director of Sales
CBS Studios International

Tamara Shannon
Vice President Media
NBCUniversal Films Canada

Bianca Williamson
Director, Human Resources
Shaw Media Inc. 

FULL-TIME STAFF 

Heather Webb
Executive Director 

Jackie Pardy
Director of Development 
(began March 2014)

Amanda Roberts
Development Manager 
(left March 2014)

Heidi Tao Yang
Program Manager 

Alison Rheaume
Membership Manager
(began Dec. 2014)

Jocelyn Geddie
Membership Manager 
(left Oct. 2014)

Stephanie Earp
Communications Manager 
(began April 2014)

Olivia Tait
Communications Officer 
(left Jan. 2014)

Naomi van Voorst
Administrative Coordinator 
(began July 2014)

Rachel Barclay
Administrative Coordinator 
(left July 2014)

CONTRACT STAFF 

Amanda Greer
Summer Student
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Board Profile
Pat DiVittorio

Pat is the Vice-President, Program Planning 
at Bell Media and is responsible for the 
execution of Bell Media’s strategy across its 
conventional networks, CTV and CTV Two.  

She also advises on program acquisitions 
and development as part of the 
Programming Council, which focuses on the 
creation and selection of hit programming. 

Pat is Vice-Chair for Women in Film 
and Television – Toronto (WIFT-T) 
and holds a double honours degree 
in Mass Communications and 
Sociology from York University.

You have been a Board Member since 2012. How did you initially 
become involved with WIFT-T?
I was approached by Joanna Webb, who was a member at the time 
(now Chair). While I did have interest in joining, it was not until I went 
through the interview process that I knew this was something I really 
wanted to be part of.

What has been a highlight of your experience as a Board Member so 
far?
There have been too many to reduce to one highlight. I will say that 
meeting our members and listening to what is important to them has 
been one of the most rewarding aspects of this position. I also love 
being in the room with my fellow Board Members who all bring so 
much to the organization. I have learned from all of them.

How has being on the Board been beneficial to you? 
It has increased my confidence and reminded me that I have value and 
something to offer. I feel, women in particular, sometimes just do the 
job and forget how much they bring to the table.  

You feel it is important for women to become Board Members?
Women need to become members of boards to increase the diversity 
of voices and to bring their own unique perspective to problem 
solving.
 
Do you have a highlight from your career you would like to share? 
I have had a long career and there are many highlights. I am very 
proud to be part of the team that oversees the number one network 
in Canada. With all of the change the industry has experienced over 
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Board Profile
Pat DiVittorio

the past few years and more to come, it is satisfying to have some 
consistency.  

Congratulations on your recent Women in Communications 
and Technology Award! The award recognizes your mentoring 
commitments—mentorship is an important element of WIFT-
T’s mandate—what are some highlights from your mentoring 
experiences? 
Thank you. I feel very selfish to be receiving this award for 
something that gives me so much satisfaction. I think mentorship 
means something different to everyone. Personally, I feel that it is 
important to listen to someone. You cannot lead and expect results 
without knowing what people need. My most satisfying highlight from 
mentoring has been having some impact on the advancement of 
others.   

Why do you feel it is important for women in the industry to support 
one another? 
Unfortunately, there is still a gender wage gap as well as a poor 
representation of women in leadership roles.  Therefore, I feel women 
need to work together to ensure there is a day in the near future 
when this discrepancy is no longer a fact.

Are there any other charities or causes that you strongly believe in 
that you would like to share with us?
I am very interested in getting involved with organizations relating 
to children and how self-esteem and empowerment can change the 
direction of their lives.
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Our membership is comprised of individuals from diverse sectors 
and professional levels of the screen-based media industry, and 
includes producers, directors, writers, executives, crew, agents, 
managers, distributors, editors, lawyers, administrators, digital 
effects specialists, advertisers, performers, publicists, camera 
operators, production personnel and more. We meet the needs 
of our members at every stage of their careers by offering 
a broad range of member specific programs and events.

Our Members 

Membership in WIFT-T enables women 
to be capable, confident, connected and 
successful in their careers in screen-based 
media. We value every member at WIFT-T, 
welcoming women and men of every race, 
ethnicity and ability and at every stage of 
work and life. 
MEMBERSHIP QUICK FACTS

2014 

12%
ESTABLISHED LEVEL COHORT

25%
EXPERIENCED LEVEL COHORT

35%
EMERGING LEVEL COHORT

28%
ENTRY LEVEL COHORT

2%
FRIENDS/COLLEAGUES MEMBERS

13%
STUDENT/SENIOR MEMBERS 

27%
ASSOCIATE MEMBERS 

58%
FULL MEMBERS
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Our Members 

“I have been an active member of WIFT-T 
for the past few years and I have found it 
highly beneficial and rewarding. WIFT-T is an 
invaluable organization that provides high 
quality events and educational programs for 
a nominal cost.”
Shannon Skinner, host of ExtraordinaryWomenTV.com 

“What WIFT-T excels at is creating a 
supportive community where women can 
meet, network, voice our concerns, face 
common challenges, and celebrate our 
triumphs. No other organization does this 
for women filmmakers.”
Stephanie Law, director and writer.

Exclusive access to free panels 
and networking opportunities, 
Member Breakfasts and the 
WIFT-T Reception @ TIFF 

Exclusive access to WIFT-T 
Member Zone, a networking 
portal designed exclusively for 
WIFT-T members enabling 
members to network, source 
mentors/mentees and share 
information about their projects

Exclusive access to our formal 
mentorship programs

25% discount on all WIFT-T 
professional development 
programming

Whether you’re looking to update your skills, expand 
your professional network, or transition into a new sector,  
WIFT-T is your gateway to a dynamic industry-focused 
network and opportunities to connect, learn and advance. 
Visit wift.com today for more details on how to join!

Discounts on a diverse range of 
products, services and events 
with our community partners

Behind-the-scenes access to 
programming and events through 
WIFT-T volunteer opportunities

Submission eligibility to the 
WIFT-T Short Film Showcase

Subscriptions to our monthly 
eSource newsletter and biweekly 
WIFT-T eBulletins
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Member Profile
Jordan Canning

Jordan Canning has directed over a dozen 
short films, as well as all 13 episodes of the 
web series Space Riders: Division Earth for 
CTV.ca.  Jordan directed her first feature 
We Are Wolves, which premiered at the 
2014 Toronto International Film Festival. 
Most recently, Jordan was awarded the 
WIDC Feature Film Award towards the 
development of her second feature Suck it 
Up. 

How did you first get involved with WIFT-T? 
I’m from St. John's and first became involved with WIFT-AT.  When 
I moved to Toronto, I joined WIFT-T.  This gave me the amazing 
opportunity to participate in the Development Incubator in 2014 with 
my producing partner, Laura Perlmutter.  It was such an influential 
experience! We made key connections during our week in the 
Development Incubator; we were able to find a producer and a 
foreign sales agent! 

Your work was selected to screen in the 2014 WIFT-T Showcase. 
How was that experience for you?
It was great! I was in Toronto at the time and I got to attend the 
Showcase. I never had any of my works screened at the Royal Theatre 
so it was a lovely experience. I was also totally impressed by the 
caliber of films being screened in the Showcase. It was great to show 
my work and be part of that night.

Why do you think it’s important for women to have access to the 
types of programs and opportunities that WIFT-T provides?
I talked about this with my producing partner and with other up and 
coming producers. You get to a certain point in your career where 
you’re not emerging anymore and you’re not quite established yet, 
so you’re sort of in no man’s land. You can’t access the big pot of 
money yet and the money for your first work is in the past. But 
you still have all this drive. Opportunities like the Development 
Incubator and the programs and mentorships that WIFT-T offers are 
so beneficial.  They’re a vital stepping stone to getting to the next level 
in your career.  Because we were fortunate enough to have access 
to opportunities WIFT-T provides, we were able to attain established 
status in funders’ eyes. 

Congratulations on Space Riders: Division Earth taking home a Canadian 
Screen Award for Best Digital Series! It’s been such a successful year 
for you.
Thanks! I wish I could have been there but I was in St. John's. I 
watched it on TV, but our co-creators, producing team, co-writers and 
co-stars were there. Seeing them on TV was very exciting! We shot 
the first season in September 2013 and worked very hard on it. It was 
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very ambitious to do a sci-fi web series on a shoe string budget.  It 
was very gratifying to receive recognition from the CSA. I was very 
proud the show won in the inaugural year of the digital category.

You also directed your first feature We Were Wolves! What was that 
like?
Yes! We started shooting two weeks after we wrapped the series. I 
thought: “If I can get through this fall, I can get through anything.” I 
loved working on the feature. It was extremely low budget and small 
scale that turned out to be an amazing blessing. We were shooting 
in the wilderness which created a very intimate experience. I feel 
very fortunate that was the process for my first feature.  It was very 
special. And that the film has done well and found an audience has 
been amazing! 

How different was it shooting a feature from a short?
You’re with the characters and stories for so much longer than on a 
short so there’s more flexibility. I loved being open to the script and 
characters evolving and not being afraid of change. It was very organic. 
It was like we were one big family.

Do you have any advice for someone just starting out?
The best advice I could give is don’t wait for the perfect scenario to 
make a film. If you want to make a film, figure out a way to do it. And 
make a lot of films. Make a ton of short films and learn from those 
experiences!

Member Profile
Jordan Canning
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Our Mentorships 
& Scholarships

CBC BUSINESS OF 
BROADCASTING 
MENTORSHIP 

The CBC Business of 
Broadcasting Mentorship 
provides one emerging Canadian 
female broadcasting professional 
the opportunity to experience 
a unique look at CBC Television 
from “behind the screen.” 
Through a comprehensive 
weeklong workshop, the recipient 
learns about the production 
and broadcast components of 
dramatic content for multiple 
platforms and receives the 
opportunity to establish business 
and mentoring relationships 
with CBC drama staff. The 
recipient also receives a 
WIFT-T programming pass.

Courtney Graham
2014 Recipient 

WIFT-T Mentorships and Scholarships 
provide Canadian female professionals 
with tailored, industry-focused mentoring 
by business and creative leaders, practical 
and academic learning opportunities, and 
business development and networking 
opportunities. Mentorships and 
Scholarships are open to female WIFT-T 
members exclusively. Recipients are 
chosen through a competitive process.

BANFF WORLD MEDIA 
FESTIVAL SCHOLARSHIP

The WIFT-T Banff World 
Media Festival Scholarship is a 
competitive opportunity that 
provides one female WIFT-T 
member with mid- to senior-
management experience with a 
full delegate pass to attend the 
Banff World Media Festival, in 
Banff,  Alberta. The scholarship 
covers the conference 
registration fee.  Applicants 
must be full WIFT-T members 
in good standing, and can join 
at the time of application.

S. Siobhan McCarthy
2014 Recipient
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Our Mentorships 
& Scholarships

WILLIAM F. WHITE 
PRODUCTION MANAGER 
MENTORSHIP 

The William F.  White Production 
Manager Mentorship provides 
one emerging Canadian female 
production manager with hands-
on training and career mentor-
ship with an experienced female 
production manager. The success-
ful applicant spends 10 days on-
site participating in the intensive 
training program at William F.  
White’s new facility in Toronto, 
the William F.  White Centre, to 
learn about production equip-
ment for digital projects, televi-
sion and film equipment plan-
ning, resource management, and 
budget planning. In addition, she 
receives three hours of men-
torship from an experienced 
female production manager. 
The recipient also receives a 
WIFT-T programming pass. 

Jillian Tredenick
2014 Recipient 

UBISOFT TORONTO 
PRODUCER MENTORSHIP 

The Ubisoft Toronto Producer 
Mentorship provides a unique 
opportunity for one Canadian 
producer to gain experience 
in the games and interactive 
industry. The one-week on-
site mentorship at the Ubisoft 
Toronto studio provides 
the mentee access to game 
producers at all levels, along 
with an understanding of the 
entire cycle of game production 
as it relates to Ubisoft.

Shasha Nakhai
2014 Recipient 

DELUXE PRODUCER 
INTERNSHIP 

The Deluxe Producer Internship 
provides one entry-level 
Canadian female producer 
with invaluable hands-on post-
production training. The goal of 
this internship is to familiarize 
the producer to the post process, 
to better plan for the early 
stages of production rather 
than attempting to “fix it in 
post.” The successful applicant 
joins Deluxe at their world-class 
facility in downtown Toronto, 
for three weeks to learn about 
production equipment planning 
and requirements, and post-
production video, film and sound. 

Rosalie Chilelli
2014 Recipient 
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Mentee Profile
Shasha Nakhai

Shasha Nakhai, filmmaker and storyteller, 
has made several award-winning short 
films, including Joe. Working under 
Storyline Entertainment, Shasha had the 
opportunity to work on the award-winning 
documentaries The World Before Her and 
Herman’s House.

Congratulations on receiving the inaugural Ubisoft Toronto Producer 
Mentorship! What was the highlight of the experience for you?
There were many highlights from this experience! One of them was 
being able to sit in on a motion capture shoot in Ubisoft’s MoCap 
Studio. It was amazing to observe a process that is at the intersection 
of film and gaming. It felt familiar yet foreign, and really piqued my 
curiosity.

Through the mentorship, you had the opportunity to network with 
Jade Raymond, Managing Director, Ubisoft Toronto and a WIFT-T 
Board Member. What’s the best piece of advice Jade gave you over the 
course of the mentorship?
I have to admit I was quite nervous to meet Jade for the first time 
because she is very well-known in the gaming world! I am so inspired 

by her style. It was incredible to hear about how she built the studio 
from the ground up, how hard she worked to make sure she had the 
best people possible for the job, and how she created an amazing 
workplace culture where could people thrive. 

What are some of the key learnings you gained through your 
mentorship?
It was an incredible opportunity and I was honoured to be given 
access to the Ubisoft Toronto studio. I developed valuable contacts 
at all levels of game production, grasped an overview of the game 
production pipeline, made some friends, observed and learned from 
top-notch producers and played some great games before they were 
even out yet! I also discovered more parallels between film and 
gaming, learning where these worlds meet and identifying where they 
might meet in the future.

Your career in the entertainment industry started in production, what 
drew you to the gaming industry?
I have always played and loved games, I never thought about actually 
working in game production until I began to hear more and more 
about film industry people crossing over to gaming, and more and 
more about films and TV shows including interactive components. It 
seemed only natural to merge my love of gaming and film production 
and explore it with this mentorship.

What advice would you give women interested in pursuing a career in 
gaming?
My advice would be to apply to this mentorship! Also seek out people 
working in gaming by attending local events and start collaborating. It’s 
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important to actually play and understand games so if you don’t, pick 
up a controller!

How has being part of WIFT-T helped your career development?
Participating in this mentorship, being recognized at the Crystal 
Awards, and receiving continued support from WIFT-T has really 
helped me get my name out there and develop a strong network in 
the film and gaming industry. Being a member means I also got to 
take a Production Management course, and attend many professional 
development events, which broaden my knowledge and skill set even 
further.

Why do you think opportunities like the Ubisoft Toronto Producer 
Mentorship are important to emerging women in the industry as a 
whole?
Programs like this are very important to breakdown that barrier. 
Women in film need to know that their skills are not mutually 
exclusive to film and TV production, and that in today’s day and age 
it is so important to at least have an understanding of the interactive 
world. Why limit great stories to one screen?

Also, given the current climate surrounding women in tech, with the 
prevalent online harassment of women in the industry, it is extremely 
important to encourage young women to join the ranks of the games 
industry.

Why would you recommend this mentorship and why?
I would recommend this mentorship to any woman interested in 
working in gaming—whether you want to make small-scale indie 
games, interactive components for film and TV shows, or AAA 
blockbuster games. This is a great jumping-off point for you.

Mentee Profile
Shasha Nakhai
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QUICK FACTS

288
TOTAL HOURS OF 
PROFESSIONAL DEVELOPMENT 
PROGRAMMING

Our Programs 

Our year-round programs are designed 
to meet professional development needs 
at all career cohort levels. Open to both 
women and men, WIFT-T programs 
are led by some of the industry’s top 
creative and business professionals and 
academics. WIFT-T members receive 
a 25% discount on all program fees.

308
NUMBER OF PROFESSIONAL 
DEVELOPMENT PROGRAMMING 
PARTICIPANTS

5
NUMBER OF MENTORSHIP & 
SCHOLARSHIP RECIPIENTS 

58
NUMBER OF FACULTY 
& PRESENTERS
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BUSINESS MANAGEMENT FOR MEDIA 
PROFESSIONALS PROGRAM

The WIFT-T Business Management for Media Professionals Program 
(BMMP) is a certificate program, consisting of five individual modules, 
essential for emerging media professionals who want to understand 
the business of film, television and interactive production.

The BMMP is recommended for working professionals with 
up to three years’ industry experience or related academic 
training, and for those transitioning to a new area of the business 
or the Canadian screen-based industry. Participants who 
complete all five modules receive a certificate from Humber 
School of Media Studies & Information Technology.

2014 Presenting Partner: Bell Media

Our Programs (cont’d)

INTENSIVES 

BUSINESS DEVELOPMENT LAB

The WIFT-T Business Development Lab (BDL) is designed to 
assist screen-based media businesses to uniquely position their 
companies in this competitive Canadian media industry, including the 
development of the right business strategies and management skills 
for leading the company’s growth. The BDL is an intensive four-day 
incubator program. Screen-based media businesses that require a new 
or refreshed business strategy in the context of the Canadian media 
industry are encouraged to apply. Companies can be represented by a 
senior-level manager, or the entrepreneurial owner.

2014 Presenting Partner: Shaw Media
2014 Supporting Partner: City of Toronto Film, Television and Digital Office
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Our Programs (cont’d)

DEVELOPMENT INCUBATOR – FILM

The WIFT-T Development Incubator (DI) is a national initiative, 
designed to kick-start market-driven feature films and support the 
next generation of Canadian feature film professionals. Up to six 
emerging or mid-career producer/writer teams with feature length 
projects in development, receive the opportunity to work with 
Canadian and international producers, development executives and 
story editors. This intensive four-day incubator examines multiple 
aspects of feature film development—from writing, to financing, to 
marketing and distribution—through a series of small group sessions 
and one-on-one consultations with creative and business experts. 
Teams receive coaching and feedback instrumental to advancing 
their market-driven feature film projects to the next level. Finally, 
the teams are matched with national story editors appropriate 
to their projects for services resulting in a revised draft within 
three months of the DI. Participants complete the program once 
they have submitted a revised script and final business reports.

2014 Presenting Partners: NBCUniversal and Telefilm Canada
2014 Supporting Partner: City of Toronto Film, Television and Digital Office

DIGITAL MEDIA BOOTCAMP

The Digital Media Bootcamp is essential for those who want to 
master the integration of traditional media production with digital 
media. The four-day incubator format is tailored for moving projects 
from development to production, and includes a master class on 
accessing funding for digital media projects. Content creators 
learn about the technical environments available to them to tell 
their stories and distribute their work—plus manage projects on 
deadline and on budget. Participants gain confidence and a deeper 
understanding of what it takes to get their original or digital extension 
project executed.

2014 Presenting Partner: Corus Entertainment
2014 Supporting Partners: OMDC and Bell Fund
2014 Community Partner: CBC
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Our Programs (cont’d)

SEMINARS & WORKSHOPS 

CAREER ADVANCEMENT PROGRAM

The WIFT-T Career Advancement Program (CAP) is an after-
work presentation and networking series providing screen-
based media professionals with relevant and insightful career 
development strategies and tools. Designed for all stages of 
career development, CAP sessions cover broad topics like 
workplace politics, time management, and career planning, to name 
just a few. Unlike some of our more intensive programs, CAP 
sessions are more casual in style—a great place to get inspired, 
make connections, and learn new skills in a single evening.

2014 Presenting Partners: NBCUniversal and Shaw Media
2014 Community Partner: Konrad Group

MEDIA LEADERSHIP PROGRAM 

The WIFT-T Media Leadership Program (MLP) is a biennial program 
designed for mid- to senior-level screen-based executives and 
entrepreneurs. It offers intense exposure to exceptional thinking and 
research on media industry management with practical applications 
from MBA professors. Participants receive the latest knowledge on 
leadership, strategic planning, change management, financial literacy, 
marketing and entrepreneurship as well as personal management 
skills. Participants who complete the MLP receive a certificate from 
the Schulich School of Business, York University. 

2014 Presenting Partner: Bell Media
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Our Programs (cont’d)

OMDC MASTER CLASS 

This master class explored the digital media program delivered 
by the Ontario Media Development Corporation including 
the Interactive Digital Media Fund and the Ontario Interactive 
Digital Media Tax Credit and how these funds fit into a financing 
plan. The session included a case study of Ramona Pringle’s 
newest interactive digital project for TVO, Avatar Secrets, 
giving participants the opportunity to learn about her creative 
strategies in selecting the digital medium and business model.  

The Master Class was presented in conjunction 
with Digital Media Bootcamp.
2014 Presenting Partner: Corus Entertainment
2014 Supporting Partners: Bell Fund and OMDC
2014 Community Partner: CBC

DIGISCAPE

Digiscape is an evening networking and professional development 
series, with events held twice a year, designed to help screen-
based media professionals successfully navigate digital shifts in the 
industry. With the goal of deconstructing industry silos through 
networking, Digiscape offers the opportunity for traditional and 
digital media professionals/content creators to connect in an informal 
atmosphere, through presentations and networking reception. 

2014 Presenting Partners: OMDC and Bell Fund
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PANELS & NETWORKING 

GOODMANS PRESENTS & CONNECTS

Offered four times a year, Goodmans Presents & Connects is one 
of numerous, ongoing, exclusive benefits of WIFT-T membership. 
Goodmans Presents is a panel and networking series that focuses 
on topics relevant to the Canadian screen-based industry, with a 
consistent line up of high-profile industry guests. Goodmans Connects 
are networking events geared to building industry connects and 
facilitating business development leads. These events are a must for 
industry professionals who are serious about advancing their careers.

2014 Presenting Partner: Goodmans LLP 

Our Programs (cont’d)

NEW MEMBERS' BREAKFAST

A mini-orientation session for new members, these breakfasts are held 
four times a year. Meet other new members and key staff members 
from WIFT-T. New members get an overview of upcoming events and 
programming and learn how to get the most from their membership.

2014 Community Partner: Technicolor
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2014 Faculty, Mentor and Jury Directory

INTENSIVES

MEDIA LEADERSHIP 
PROGRAM

Robin Altman
Founder and Principal
Radiate Coaching

Karen Chiykowski
Schulich Instructor

Steve Jarosz
Co-Founding Partner, Senior Vice 
President and COO
9 Story Media Group

Diana Kawarsky
Schulich Instructor

Alan Kennedy
Founding Partner, Gibson 
Kennedy & Company, and 
Instructor
Schulich Executive Education 
Centre

Alex Lowy
Principal
The Transcend Strategy Group

Mike McGuigan
CFO and Managing Partner
Breakthrough Entertainment

Trina McQueen, OC
Adjunct Professor, MBA Program 
in Arts and Media Administration 
Schulich School of Business

Alan Middleton
Executive Director, Executive 
Education Centre, and Assistant 
Professor
Schulich School of Business

Megan Mitchell
Program Director, Centre 
of Excellence in Innovation 
Management, Schulich Executive 
Education Centre
School of Business

BUSINESS MANAGEMENT 
FOR MEDIA PROFESSIONALS

Brian Cotter
Executive Producer
Cotter Media International

John Gaskin
Production Accountant
John Gaskin Productions

Mike McGuigan
CFO and Managing Partner
Breakthrough Entertainment

Susan Murray
Professor, Production 
Management, Producing and 
Documentary Filmmaking
Humber College

Karen Powell
Senior Account Manager, TV & 
Motion Picture Group
National Bank of Canada

Susan Ross
Partner
ISM Access

Patricia Scarlett
CEO
Media Business Institute

Eva Ziemsen
Professor, Film & Television, 
School of Media Studies and 
Information Technology
Humber College

DEVELOPMENT INCUBATOR

Marina Cordoni
Executive Producer
Marina Cordoni Entertainment

Ken Chubb
Story Editor

Alex Epstein
Story Editor

Avi Federgreen
Producer
Federgreen Entertainment Inc

Jamie Gaetz
Story Editor

Lucie Page
Story Editor
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2014 Faculty, Mentor and Jury Directory

Janet Peoples
Story Editor

May Jane Skalski
Story Editor

Karen Walton
Story Editor

BUSINESS DEVELOPMENT 
LAB

Alan Kennedy
Founding Partner, Gibson 
Kennedy & Company, and 
Instructor
Schulich Executive Education 
Centre

Lee-Anne McAlear
Program Director, Schulich’s 
Centre of Excellence in 
Innovation Management
Schulich Executive Education 
Centre

Mike McGuigan
CFO and Managing Partner
Breakthrough Entertainment

Gloria Rohiem McRae
Co-Founder and Chief Strategic 
Officer
Wedge15

DIGITAL MEDIA BOOTCAMP

Noora Abu Eitah
Supervising Producer
Secret Location

Michael Badham
Strategic Financial Designer

Eric Blais
Director of Innovation
Numeris

Sasha Boersma
Partner/Executive Producer
Sticky Brain Studios

Victoria Evans
Digital and Interactive Media 
Producer

Alex Mayhew
Creative Director
Xenophile Media

Kathryn Rawson
Interactive Producer
Secret Location

OMDC MASTER CLASS

Kim Gibson
Consultant, Industry Initiatives 
(Interactive Digital Media)
OMDC

Jane Jankovic
Commissioning Editor/Producer
TVO

Kelly Payne
Consultant, Industry Initiatives
OMDC

Ramona Pringle
Interactive Director and 
Producer
Creative Director, Ryerson 
Transmedia Zone/RPP Inc.

Monica Szenteszky
Team Leader, Tax Credits and 
Financing Programs
OMDC
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2014 Faculty, Mentor and Jury Directory

SEMINARS AND 
WORKSHOPS

DIGISCAPE #1

Noora Abu Eitah
Supervising Producer
Secret Location

Marcia Douglas
Program Manager
Bell Fund

Chris Harris
VP Business Development and 
Strategy
Secret Location

CJ Hervey
Executive Producer
Secret Location

DIGISCAPE #2

Eric Blais
Director of Innovation
Numeris

Marcia Douglas
Program Manager
Bell Fund

Derrick Gray
Director, Research Sample Design 
and Control
Numeris

CAREER ADVANCEMENT 
PROGRAM

CAP#1

Nidhi Malhotra
Senior Account Manager, Business 
and Personal
RBC

Sean Maple
Financial Planner
RBC

CAP#2

Robin Altman
Founder and Principal
Radiate Coaching

CAP#3

Glain Roberts-McCabe
Founder and President
The Executive Roundtable Inc

CAP#4

Susan Ross
Partner
ISM Access

CAP#5

Lucy Shenouda
Leadership Consultant
FosterEssence Inc.

CAP#6

Lorraine D’Alessio
Attorney
D’Alessio Law Group
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MENTORSHIPS AND 
SCHOLARSHIPS

WILLIAM F. WHITE 
PRODUCTION MANAGER 
MENTORSHIP

Lowell Schrieder
Director, Marketing and 
Communications
WFW

Bruce Dale
National Manager, Education and 
Training
WFW

Anna Popio
Client Service Manager
WFW

BANFF WORLD MEDIA 
FESTIVAL SCHOLARSHIP

Henry Wong
Award Producer
Achilles Media

UBISOFT TORONTO 
PRODUCER MENTORSHIP

Heather Holmes
Senior Talent Specialist
Ubisoft Toronto

Alex Parizeau
Senior Producer
Ubisoft Toronto

Jade Raymond
Managing Director
Ubisoft Toronto

Heather Steele
Director of Communications
Ubisoft Toronto

DELUXE PRODUCER 
INTERNSHIP

Diane Cuthbert
VP, Sales
Deluxe Toronto

2014 Faculty, Mentor and Jury Directory

CBC BUSINESS OF 
BROADCASTING 
MENTORSHIP

Michelle Daly
Senior Director – Comedy
CBC

Nicole Mendes
Executive in Charge of 
Production – Drama
CBC
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WIFT-T celebrated the 27th Annual 
Crystal Awards on December 2nd. This 
sold out event, hosted by acclaimed 
actress Hélène Joy—star of Murdoch 
Mysteries—honoured five successful 
and talented Canadian women who are 
leaders in the screen-based industry.

Crystal Awards Gala Luncheon 
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2014 CRYSTAL AWARD 
WINNERS

OUTSTANDING 
ACHIEVEMENT IN BUSINESS 
AWARD 

Barbara Bowlby
President & Chief Operating 
Officer, Executive Producer
Insight Productions

Presented in partnership with Shaw 
Media

MENTORSHIP AWARD

Corrie Coe
Senior Vice-President, 
Independent Production
Bell Media

CREATIVE EXCELLENCE 
AWARD 

Sally Catto
General Manager, Programming
CBC Television

Presented in partnership with 
Deluxe

Crystal Awards Gala Luncheon 
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SPECIAL JURY AWARD OF 
DISTINCTION

Trina McQueen O.C. 
Adjunct Professor, MBA Program 
in Arts and Media Administration, 
Schulich School of Business
York University

INTERNATIONAL 
ACHIEVEMENT AWARD 

Anne Dorval
Actor

Presented in partnership with 
NBCUniversal

Crystal Awards Gala Luncheon 

Special thanks to our 2014 
Crystal Awards Partners 

PRESENTING PARTNERS
Deluxe 
NBCUniversal
Shaw Media 

SUPPORTING PARTNER
Entertainment One

EVENT PARTNERS
City of Toronto Film, Television 
and Digital Media Office
PwC
Super Channel
Telefilm Canada

EVENT SUPPORTERS
GEE Beauty
Rent Frock Repeat
RoC

MEDIA PARTNER
Playback Magazine

HOSPITALITY PARTNER
Hyatt Regency Toronto

PRINT PARTNER
Somerset
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Established in 1988, WIFT-T’s Crystal 
Awards promote and celebrate the 
outstanding achievements of Canadian 
women and men in screen-based media—
film, television and digital media. To date, 
more than 120 industry leaders have 
received a Crystal Award. Award winners 
are nominated by WIFT-T members 
and selected by a jury of past Crystal 
Award recipients. Nominees have a 
minimum of 10 years’ experience. 

2014 CRYSTAL AWARDS 
JURY

Tecca Crosby
Senior Vice-President, Creative 
Affairs
Entertainment One Television 

Tara Ellis
Senior Director, Original Drama 
Content
Shaw Media 

Susan Ross
Partner
ISM Access

Crystal Awards Gala Luncheon 



WOMEN IN FILM & TELEVISION – TORONTO 312014 ANNUAL REPORT

Our 2014 Reception@TIFF took place in the Barbara Frum 
Atrium at the CBC where guests had the opportunity to walk 
the red carpet, visit the MAC Cosmetics PopUp Lounge, enjoy 
fabulous hors d’oeuvres, and bid on exciting and exclusive 
silent auction items. Thanks to everyone who participated 
in the Silent Auction which raised $6,800 in support of the 
Foundation for Women in Film & Television – Toronto!

Reception@TIFF 

WIFT-T’s annual reception during the 
Toronto International Film Festival 
welcomes our members, partners, 
visiting filmmakers and special guests 
to a catered reception to celebrate the 
success of women in media, and honour 
the contributions of Canadians to the 
worldwide entertainment industry.
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Reception@TIFF 

Special thanks to our 2014 
Reception@TIFF Partners

PRESENTING PARTNER
Canadian Broadcasting 
Corporation 

SUPPORTING PARTNER
MAC Cosmetics

EVENT PARTNER
City of Toronto Film, Television 
and Digital Media Office
Super Channel

PRODUCTION PARTNER
AV-Canada

RED CARPET SPONSOR
Pinewood Studios

HOSPITALITY PARTNERS
Food Dudes
Girls’ Night Out Wines
Paint Box Catering
Shelley’s Catering & 
Special Events
Steam Whistle
Vert Catering
Von Doughnuts
Yummy Stuff
A La Carte Kitchen
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Short Film Showcase 

2014 SHOWCASE LINE-UP 

On May 27th, 2014, WIFT-T proudly 
presented the 5th annual Short Film 
Showcase. The showcase celebrates 
the talent and creativity of WIFT-T 
members.  Featuring nine exceptional 
short films, the screening was followed by 
a networking reception. Congratulations 
to Matthew de Filippis and Elisia Mirabelli 
who won both the Audience Choice 
Award and Best of Showcase Award 
for their film Let Me Down Easy.

In The Deep (12:00)
Director: Nimisha Mukerji
Screenwriters: Orsy Szabo and 
Nimisha Mukerji
Producers: Anand Raghavan and 
Haydn Wazelle

How To Keep Your Day Job 
(9:30)
Director: Sean Frewer
Screenwriter: Lesley Krueger
Producer: Lea Marin

Brunch Bitch (9:04)
Director/Screenwriter: Hannah 
Cheesman
Producers: Hannah Cheesman and 
Michael Roknic

Little Miss Jihad (13:22)
Directors: Stephanie Law and Jessica 
Wu
Screenwriter: Stephanie Law
Producers: Stephanie Law and 
Jessica Wu
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WIFT-T 2014 SHORT FILM 
SHOWCASE ORGANIZING 
COMMITTEE

The 2014 Short Film Showcase 
was curated with the assistance 
of the organizing committee 
comprised of WIFT-T 
members. WIFT-T gratefully 
acknowledges the support 
and contributions of the 
inaugural Short Film Showcase 
Organizing Committee: Diana 
Berdichevsky, Natalie Cross, 
Kim Dyson, Jocelyn Geddie, 
Nika Jaksic, Marie Masse, Nicole 
Mendes, Denae Peters, Jacinthe 
Regnier, and Alison Zimmer.

Seconds (5:00)
Director/Screenwriter/Producer: 
Jordan Canning

Mohawk Midnight Runners 
(16:12)
Director/Screenwriter: Zoe Hopkins
Producers: Zoe Hopkins, Laura J. 
Milliken and PJ Thorton

Let Me Down Easy (15:53)
Directors: Matthew de Filippis and 
Elisia Mirabelli
Screenwriters: Matthew de Filippis 
and Elisia Mirabelli
Producers: Miriam Levin-Gold and 
Andrew Moir

The Tunnel (7:00)
Director: Jordan Canning
Screenwriter: Kate Corbett
Producers: Laura Perlmutter and 
Andrew Nicholas McCann Smith

Short Film Showcase 

Special thanks to our 2014 
Short Film Showcase Partners

PRESENTING PARTNER
Deluxe 

EVENT PARTNERS
Entertainment One
TIFF
William F. White
Steam Whistle
9 Story Media Group
Girls’ Night Out
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Foundation for WIFT-T

CHARITABLE 
REGISTRATION 
NUMBER

88524 0812 RR0001

2014 - 2015 BOARD 
OF DIRECTORS

Natalie Osborne, Chair
Managing Director
9 Story Media Group

Fiona Lee, CPA, CA, 
Secretary/Treasurer
Director of Special Projects, 
Finance and Accounting
Corus Entertainment

Alex Lalonde
Producer/Executive Producer

Tamara Shannon
Vice President Media
NBCUniversal Films Canada

Joanna Webb
Senior Vice President
Content Strategy
Shaftesbury

CONTACT INFORMATION

Foundation for Women in 
Film & Television – Toronto

Attn: Jackie Pardy
Director of Development
110 Eglinton Avenue 
East, Suite 601
Toronto, Ontario
M4P 2Y1

p: 416.322.3430 ext. 228
f: 416.322.3703
e: jpardy@wift.com

Established in 1989, the Foundation 
raises funds to support Women in Film 
& Television – Toronto’s professional 
development programs and bursaries 
providing access to industry-specific 
business knowledge, skills and leaders—
including the Media Leadership Program 
associated with the prestigious Schulich 
School of Business. 

To make a tax-deductible donation, please 
visit our website at wift.com/foundation.
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To the Members of Women In Film and Television – Toronto Inc.

We have audited the accompanying financial statements of Women In Film 
and Television – Toronto Inc., which comprise the statement of financial 
position as at December 31, 2014, and the statements of operations and 
changes in net assets and cash flows for the year then ended, and a summary 
of significant accounting policies and other explanatory information.

Management's Responsibility for the Financial Statements 
Management is responsible for the preparation and fair presentation of these 
financial statements in accordance with Canadian accounting standards for 
not-for-profit organizations, and for such internal control as management 
determines is necessary to enable the preparation of financial statements 
that are free from material misstatement, whether due to fraud or error.

Auditors' Responsibility 
Our responsibility is to express an opinion on these financial statements 
based on our audit. We conducted our audit in accordance with Canadian 
generally accepted auditing standards. Those standards require that we 
comply with ethical requirements and plan and perform the audit to obtain 
reasonable assurance about whether the financial statements are free from 
material misstatement.

An audit involves performing procedures to obtain audit evidence about the 
amounts and disclosures in the financial statements. The procedures selected 
depend on the auditors' judgment, including the assessment of the risks of 
material misstatement of the financial statements, whether due to fraud 
or error. In making those risk assessments, the auditors consider internal 
control relevant to the Association's preparation and fair presentation 
of the financial statements in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an 

opinion on the effectiveness of the Association's internal control. An audit 
also includes evaluating the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made by management, as well as 
evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and 
appropriate to provide a basis for our audit opinion.

Basis for Qualified Opinion 
Women In Film and Television-Toronto Inc., in common with many 
not-for-profit organizations, derives revenue from various sources, the 
completeness of which is not susceptible to satisfactory audit verification. 
Accordingly, our verification of revenues was limited to the amounts 
recorded in the records of Women in Film and Television-Toronto Inc. and 
we were not able to determine whether any adjustments might be necessary 
to revenues, excess of revenues over expenditures, assets and net assets.

Qualified Opinion 
In our opinion, except for the effect of adjustments, if any, which we might 
have determined to be necessary had we been able to satisfy ourselves 
concerning the completeness of the revenue referred to in the preceding 
paragraph, these financial statements present fairly, in all material respects, 
the financial position of Women in Film and Television-Toronto Inc. as at 
December 31, 2014 and the results of its operations and its cash flows for 
the year then ended in accordance with Canadian accounting standards for 
not-for-profit organizations.

Independent Auditors’ Report

Toronto, Canada
April 7, 2015

Chartered Accountants
Licensed Public Accountants
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As at December 31, 2014

Assets

Current
     Cash
     Short term investments
     Accounts receivable
     Prepaid expenses and sundry assets
     Advances to related entity (note 2)

Capital assets (note 3)

Liabilities and Net Assets

Liabilities

Current
      Accounts payable and accrued liabilities
     Government remittances payable
     Deferred contributions (note 4)

Net assets

Women in Film and Television – Toronto Inc.
Statement of Financial Position

2013

$ 39,169
150,069

 15,512
 6,735

64,615

276,100

6,212

$        282,312

$ 12,688
 7,446

77,857

97,991

184,321

$        282,312

2014

$ 32,150
165,069

 15,061
 3,840

27,674

243,794

4,784

$        248,578

$ 17,361
 6,216

11,600

35,177

213,401

$        248,578

Approved on behalf of the board Director Director *See accompanying notes to the financial statements
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Women in Film and Television – Toronto Inc.
Statement of Operations and Changes in Net Assets
For the year ended December 31, 2014

Revenues
     Sponsorships and grants
     Programming and events
     Government funding
     Membership

Expenditures
     Office salaries and benefits
     Programming and events
     Occupancy costs
     Office and general
     Contract services
     Interest and bank charges
     Telephone and communications
     Professional fees
     Insurance
     Amortization
     Committees and meetings
     Bad debts

Excess of revenues over expenditures

Net assets, beginning of year

Net assets, end of year

2013

$         411,928
 79,677

62,522
48,304

 
602,431

282,677
172,748
37,032
21,565
12,000
6,421
5,776
5,550
2,978
2,573

996
-

550,316

52,115

132,206

$        184,321

2014

$         399,085
136,291
83,193
46,189

 
664,758

336,350
199,274
36,307
22,597
12,353
8,291
7,886
5,800
2,967
1,978
1,448

427

635,678

29,080

184,321

$        213,401

*See accompanying notes to the financial statements



For the year ended December 31, 2014
 

Cash flows from (used in):

Operating activities

    Change in non-cash working capital items
     

Investing activity
    Capital assets

Decrease in cash

Cash, beginning of year

Cash, end of year
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Women in Film and Television – Toronto Inc.
Statement of Cash Flows

2013

$ 52,115

2,573

54,688

(3,641)
20,707

(741)
(19,926)
(3,886)

3,017
(70,428)

(20,210)

(2,425)

(22,635)

61,804

$ 39,169

2014

$ 29,080

1,978

31,058

(15,000)
451

2,895
36,941
4,673

(1,230)
(66,257)

(6,469)

(550)

(7,019)

39,169

$ 32,150

*See accompanying notes to the financial statements

Short term investments
Accounts receivable
Prepaid expenses and sundry assets
Advances to related entity
Accounts payable and accrued liabilities
Government remittances payable
Deferred contributions

Excess of revenues over expenditures
Adjustment for
     Amortization
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Women in Film and Television – Toronto Inc.
Notes to Financial Statements
For the year ended December 31, 2014 

General

Women in Film and Television-Toronto Inc. (the "Association") 
was incorporated without share capital under the provisions of 
the Ontario Corporations Act as a not-for-profit corporation. 
The Association's principal objective is to promote women in 
film and television to its membership, without monetary gain.

Pursuant to the Income Tax Act (Canada), the 
Association is classified as a not-for-profit organization 
and therefore, is not subject to income tax.

1. Significant accounting policies

These financial statements are prepared in accordance with 
Canadian accounting standards for not-for-profit organizations. 
The significant policies are detailed as follows:

(a) Revenue recognition

The Association follows the deferral method of accounting for 
contributions.  Unrestricted contributions are recognized as 
revenue in the year when they are received or become receivable, 
are measurable, and if collection is reasonably assured. Restricted 
contributions are recognized as revenue in the year in which 
the related expenses are incurred and if collection thereof 
is reasonably assured. Contributions received in advance are 
reflected in the financial statements as deferred contributions.

(b) Short term investments

Short term investments consist of guaranteed investment 
certificates with an initial maturity of one year or less.

(c) Capital assets

Capital assets are recorded at cost and amortized 
on a declining balance basis, over their estimated 
useful lives at the following annual rates:

 Computer equipment   30%
 Furniture and fixtures   20%

(d) Impairment of long-lived assets

The Association tests for impairment whenever events or changes in 
circumstances indicate that the carrying amount of the assets may not 
be recoverable.  Recoverability is assessed by comparing the carrying 
amount to the projected undiscounted future net cash flows the 
long-lived assets are expected to generate through their direct use 
and eventual disposition. When a test for impairment indicates that 
the carrying amount of an asset is not recoverable, an impairment 
loss is recognized to the extent carrying value exceeds its fair value.

(e) Contributed services

Members of the Association's board of directors and other officers 
donate their time or services without monetary compensation. 
Because of the difficulty of determining their fair value, contributed 
services are not recognized in the financial statements.



WOMEN IN FILM & TELEVISION – TORONTO 422014 ANNUAL REPORT

Women in Film and Television – Toronto Inc.
Notes to Financial Statements

Measurement of financial instruments

The Association initially measures its financial assets and financial 
liabilities at fair value and subsequently measures its financial 
assets and financial liabilities at amortized cost. 

Financial assets measured at amortized cost include cash, short 
term investments, accounts receivable and advances to related 
entity.

Financial liabilities measured at amortized cost include accounts 
payable and accrued liabilities.

Impairment

Financial assets measured at amortized cost are tested for 
impairment when there are indicators of impairment. The amount 
of the write-down is recognized in excess of revenues over 
expenditures. The previously recognized impairment loss may 
be reversed to the extent of the improvement, directly or by 
adjusting the allowance account, provided it is no greater than 
the amount that would have been reported at the date of the 
reversal had the impairment not been recognized previously. The 
amount of the reversal is recognized in excess of revenues over 
expenditures.

(g) Use of estimates

The preparation of financial statements in conformity with Canadian 
accounting standards for not-for-profit organizations requires 
management to make estimates and assumptions that affect the 
reported amounts of assets and liabilities and disclosure of contingent 
assets and liabilities at the statement of financial position date and the 
reported amounts of revenues and expenses during the year.  Actual 
results could differ from those estimates.

2. Advances to related entity

The advances to the Foundation for Women in Film and 
Television-Toronto ("Foundation"), related by virtue of common 
board members, are  non-interest bearing and have no fixed terms of 
repayment. The advances were collected subsequent to the year end.  

During the year, the Association received grants and sponsorships of 
$62,300 (2013 - $57,000) from and paid $36,000 (2013 - $37,000) 
rent to the Foundation. The rent was a reimbursement of the office 
rent paid by the Foundation to a non-arm's length party.

These transactions are in the normal course of operations and have 
been valued in these financial statements at the exchange amount 
which is the amount of consideration established and agreed to by the 
related parties.

For the year ended December 31, 2014 

(f) Financial instruments

1. Significant accounting policies (continued)



WOMEN IN FILM & TELEVISION – TORONTO 432014 ANNUAL REPORT

3. Capital assets

Computer equipment   
Furniture and fixtures      
 

Net book value       
 

4. Deferred contributions

Deferred contributions will be utilized on various projects as specified 
by, or mutually agreed upon with the sponsors and members.

Women in Film and Television – Toronto Inc.
Notes to Financial Statements

2014

Accumulated 
amortization

$ 31,510
2,597

34,107

2013

Accumulated 
amortization

$ 29,632
2,497

32,129

Cost

$ 35,341
3,000

38,341

Cost

$ 35,891
3,000

38,891

Balance
Beginning of 

year

$77,857
-
-

$77,857

$148,285

Funding 
Received 

During year

-
$8,000
$3,600

$11,600

$100,000

Recognized as
Revenue

$77,857
-
-

$77,857

$170,428

Balance
 End of year

-
$8,000
$3,600

$11,600

$77,857

CRTC Benefit Funds
Directors Guild of Canada
Other

2014

2013

For the year ended December 31, 2014 

$ 4,784 $  6,212
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Women in Film and Television – Toronto Inc.
Notes to Financial Statements
For the year ended December 31, 2014 

7. Comparative figures

Certain prior year's figures have been reclassified, where applicable, to 
conform to the current year's presentation.

Credit risk

Financial instruments that potentially expose the Association 
to concentrations of credit risk consist primarily of accounts 
receivable. The Association performs periodic credit evaluations 
of the financial condition of its members.  If necessary, allowances 
are maintained for potential credit losses consistent with the 
credit risk of specific members.

5. Banking facilities

The Association has an operating credit facility of $60,000 which 
bears interest at bank's prime rate plus 1.55% per annum and is 
secured by a general security agreement over the assets of the 
Association. The balance as at December 31, 2014 was Nil (2013 - 
Nil).

6. Financial instruments

The Association is exposed to the following risk in respect of certain 
of the financial instruments held:
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Our 2014 Partners

Corporate Social Benefits Donors

Platinum Partners

Gold Partner

Silver Partners
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Bronze Partners

Community Partners

Media Partner

a member of the

Our 2014 Partners

Educational Partner


