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Duracell Benelux – October 15, 2017 – TCS Amsterdam Marathon 

Together with Duracell and TCS Amsterdam Marathon, on the 15th of 
October 2017, BE Agency took care of one of the main activities in the 
Cheering Zone at the Rijksmuseum.

The 25 meter long Cheering Zone, going through the Rijksmuseum, offered a unique experience to 
the participants of the Amsterdam Marathon. The promotors of Promotion Partners and BE 
Agency took care of some extra motivation for the participants. This famous passage which 
connects Amsterdam city center to the southern part of Amsterdam offers a unique experience 
and piece of Dutch history to all participants. Masterpieces of Rembrandt, Van Gogh and Vermeer 
are displayed in this renovated, yet monumental building in de center of Amsterdam. 

During the day 10 Running Bunnies were cheering for the participants of the marathon. 
People could also take their best photo of the day with our bunnies, thanks to our partner 
SharingBox. SharingBox made it possible to take a selfie with our bunnies and send it to yourself, 
straight away. This activation was meant to give people that little bit of extra energy (literally an 
extra battery) to boost their confidence at the beginning of the race and to push them towards the 
finish line at the end of the race. Next to that, the complete activation was also a way to boost the 
brand awareness of Duracell, by bringing joy to the experience of the participants of the marathon, 
but also to the spectators of the marathon.

Role BE Agency:
 Taking care of: the whole idea of the brand 
 activation and implementation 
 Putting together a pool of enthusiastic promotors 
 Attracting the right partners  
	 On-site	support	from	start	to	finish	(of	the	marathon)	

Duracell made an after movie of the brand activation in the 

Cheering Zone, which displays the success of our cooperation:

https://goo.gl/VvKcPY 


