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Generically referred to as άŀƎŜƴǘǎέΣάǾƛǊǘǳŀƭ

ŀǎǎƛǎǘŀƴǘǎέΣand άŎƻƴŎƛŜǊƎŜǎέΣthe AI-enabled

smart speakersthat now populate millions of

American homes are changing ŦŀƳƛƭƛŜǎΩ

behaviors and revolutionizing how young

peopleinteract with the world aroundthem.

Currently at 62% market share, Amazon Echo

has been the leader of the category since its

inception. But Google Home and Apple

HomePodare quickly gaining bigger piecesof

the pie at 27%and4%, respectively.***
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Move over PaulRyan.¢ƘŜǊŜΩǎa new speakerof
the house,and he or shemost likely sits on the
kitchen counter or a bedsidetable and answers
toά!ƭŜȄŀΣέάIŜȅDƻƻƎƭŜΣέorάIŜȅSiri.έ

Smart speakers are the fastest growing
consumerdeviceof recent years, outpacingAR,
VRandwearables. Onein five connectedhomes
in the U.S. now has a smart speaker,* and
penetration is set to reach 37% by the end of
2018.**

**Source: Accenture Super Mywaystudy     
***Source: Voicebot

*Source: comScore Connect Home via comScore Home Panel

!ǇǇƭŜΩǎ HomePod, 
introduced in February 2018
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The market will soon become even more

crowded,as Microsoft is planningto launch its

own Cortana speaker in coming months, and

!ƭƛōŀōŀΩǎTmall Genie and ·ƛŀƻƳƛΩǎMi AI

speakersarealreadymakingwavesin China.

In 2017, lessthan half of kidsages6-12 hadever

heard of AmazonEchoor GoogleHome.* This

ȅŜŀǊΩǎBRAND LOVE® study shows that kid

awarenessof the leadingsmart speakerbrands

has surpassedthe halfway point. Amazonand

GoogleΩǎsmart speakershavevirtually identical

awarenessat 55% and 53%. !ǇǇƭŜΩǎHomePod,

which has only been on the market a few

months,isalreadyfamiliar to 38%of kids. **
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*Source: SMARTY PANTS 2017 BRAND LOVE study
**Source: SMARTY PANTS 2018 BRAND LOVE study

Perhapsmost importantly, nearly all kids who

know these smart speaker brands feel

positively about them, with 92%, 93%and 90%

of 6-12s sayingthey love or like AmazonEcho,

GoogleHome, andHomePod, respectively.**
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Kidaffinity for smartspeakersis leadingto more

use. The BRANDLOVE2018®study showsthat

38% of kids 6-12 now use smart speakersat

leastweekly,22%of whom do soat leastoncea

day.
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understanding kid communi-
cation, Alexa has a slightly
different personality that is
more analogous to how an
adult would speak to a child.
For example,instead of giving
xx
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Significant growth in popularity perceptions
confirmsthe technologyhasmomentumamong
kids. While 44% and 43% of kids thought
Amazon Echo and Google Home were really
popular now in 2017*, 59% and 53% now say
the same.**

Kids Who Say Select Smart Speakers Are
Really Popular Now

59%

Base: Aware kids 6-12

53%

38%

Another 28% and 29% say Amazon Echo and
Google Home are becoming more popular,
respectively, and 40% say that about
HomePod.**

Even with the surge in householdpenetration

and positive kid momentum over the last year,

smart speakersremain gadgetsused primarily

by parents. While moms ask Alexa to reorder

papertowels anddadscommandSiri to turn off

the lights downstairs,deep kid engagementis

still emerging. Part of the reasonis that many

smart speaker features serve functional adult

needs, like shopping,scheduling,news,weather,

and notifications. Another key reason is that

speakersŀǊŜƴΩǘgreat kid listeners; they still

have difficulty understandingƪƛŘǎΩimmature

voicesandunderdevelopedspeechpatterns.

Enter the Echo Dot Kids EditionτAmazonΩǎ
responsetoƪƛŘǎΩunmet,voice-basedneeds. The
kid-centric smart speakerwas releasedon May
9th, and is a solid attempt at helpingkids more
easily connect with A.I. In addition to better

one-word answers to factual questions, she
givescontext along with the answer. Her jokes
are alsoage-appropriate,andshecanteachkids
manners. (seepage7)

Perhapsmost noteworthy is the new FreeTime

Unlimited servicethat makesthe EchoDot Kids

Edition uniquely for kids. The monthly

subscription($3 for Primemembers,$5 for non-

Prime members)gives families accessto over

13,000 kid-friendly books, games, TV shows,

movies,andeducationalappsgearedspecifically

to the 5- to 12-year-old set.

FreeTime Unlimited also includes robust

parental controls. For example,parentscan set

time limits, pausedevicesfor homework,block

certain types of content, and set a άōŜŘǘƛƳŜέ

when devices shut down. Kids are unable to

shop,accessthird party serviceslike Spotify or

Uber,or askfor newsupdates(thoughthey can

!ƳŀȊƻƴΩǎ ƳŀǊƪŜǘƛƴƎ ŦƻǊ ǘƘŜ ƴŜǿ 9ŎƘƻ 5ƻǘ YƛŘǎ 9Řƛǘƛƻƴ 
demonstrates some of the many ways kids can have fun with it

of kids say
is becoming more popular

40%

*Source: SMARTY PANTS 2017 BRAND LOVE study
**Source: SMARTY PANTS 2018 BRAND LOVE study
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get the weather). Asan addedlayer of comfort,
the Parent Dashboardallows parents to see
everythingtheir kidsareaccessingviaAlexa.

The EchoDot KidsEdition is an indication that

smart speakershaveofficially openedthe door

to a new genreof interactive entertainment for

kids. As long as they can speak,kids of any age

canengageτregardlessof their spelling,writing,

typing, or fine motor skills. In fact, A.I. devices

provide a much more intuitive way for kids to

interact with technology. And unlike most new

tech,smartspeakershavethe addedbonusesof

beingscreen-freeandfamily-friendly.

BRANDLOVE2018® data indicatethat over half

of kid users engage with Amazon Echo and

GoogleHomewith their entire family (54%and

52%, respectively),substantiallymore than by

themselvesor with siblingsor friends. Parents

and siblingscan easily co-listen and join inτa

social aspect that is often missingfrom other

formsof digitalplay.

By nature, many of the activities housed in

smart speakers are more thought-provoking

than thosethat arescreen-based. Choose-your-

54%
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22%
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29%

8%
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own-adventurestories require kids to use their
imaginations; detective-based games involve
critical thinking; trivia and memory exercises
involve careful attention. Listening-based
activitiesalsomeanthat kidscando thingswith
their hands and bodies at the same timeςlike
coloring,cooking,or dancing. In manyrespects,
smart speakers provide a middle ground
between screen-time and analogplay. Theyare
also more passive, whichτfor nowτmeans
they are lessaddictiveandtime-consumingthan
screen-basedexperiences.

Kid Smart Speakers Usage Context 
(With Whom)

Base: Kids users 6-12
Whole family Parents Siblings Friends Alone

This new dimension of screen-free play is a

content ŘŜǾŜƭƻǇŜǊΩǎdream. Smart speakers

provide endless opportunities to create

immersive, engaging, exciting, and unique

experiencesthe whole family canenjoywithout

needing anything more than a relatively quiet

space.

Families can do 
hands-on 

activities while 
listening to 

smart speakers
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By the end of 2017, kid content giants Nick,

Disney, and SesameWorkshophad all jumped

on the opportunity to developvariousfun and

educationalάǎƪƛƭƭǎέdesignedfor kids under 13.

Populargameslike TheSpongeBobChallenge, a

memorygameon AmazonEcho, MickeyMouse

Adventure, a navigation race against the clock

on GoogleHome, and ElmoCalls, which allows

kidsto άŎŀƭƭέElmoand practicethe letter of the

day,haveall gainedtraction over the last several

months.

ά¢Ƙƛǎ ƛǎ Ƨǳǎǘ ǘƘŜ ōŜƎƛƴƴƛƴƎ ƻŦ ǾƻƛŎŜ 
experiences for Nickelodeon. Voice 

opens up tremendous access to Nick 
shows, characters, and content by 

lowering that discovery friction found 
in many screen-ōŀǎŜŘ ŜȄǇŜǊƛŜƴŎŜǎΦέ

- Darren Brelesky, 
SVP of product and technology at Nick

The SpongeBob Challenge from Nick was among the first 
Alexa skills designed specifically for kids

From choose-your-own adventure stories to

trivia gamesto podcasts,kid content available

through smart speakers is exploding.

Interactingwith favorite characters,hearingnew

books read aloud, and riding along for audio

adventuresare exciting new opportunities for

kids. For marketers,they have the potential to

expandtouchpointsandconnectwith familiesin

completelynewways.

According to a September 2017 study

commissioned by the Family Online Safety

Institute, two-thirds of parentsare comfortable

with their kids interactingwith a smart speaker.

Among parents who currently own a smart

speaker,that numberjumpsup to 94%!

But asis the casewith all new technology,there

are lingering concerns. In addition to anxieties

about inappropriate content and privacy

issuesτboth of which have been on ǇŀǊŜƴǘǎΩ

radarsτsmart speakersare bringingabout new

questionsunique to A.I. technology. Parents,

educators, and child advocates have

apprehensions about how ƪƛŘǎΩinteractions

with smart speakers impact cognitive

development, creativity, parent-child relation-

ships,manners,andmore.

More specifically,there arequestionsabouthow

virtual assistants interfere with the learning

process. How does learning changewhen kids

aresimplygivenananswerrather than following

the traditional paths of discovery,exploration,

and discussion?Similarly, there are fears that

ƪƛŘǎΩimaginations will be stunted since they

cansimplysay,ά!ƭŜȄŀΣLΩƳōƻǊŜŘέandbe spoon-

fed activities. Other parents wonder how their

kids will rethink the valueof parents if a device

(orάǊƻōƻǘέύon the shelfcanbetter explaintheir

geometry homework or how bodies change

duringpuberty.

Another major concernamong parents is how

virtual assistants will impact ŎƘƛƭŘǊŜƴΩǎ

manners. Bydesign,kids canbark orders to Siri

andher peers,andthey will immediatelyobey. A

ƪƛŘΩǎwordsτhoweverloud anddemandingτare

their command. But what is this teachingkids

about how to speakto others?Is it encouraging

kids to have rude behavior?Will children miss

xxxxx
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out on important life skills, like making eye

contact and forming healthy social

relationships?

In responseto this concern,both Amazonand

Google recently announced that their voice

assistantsnow havethe ability to rewardkidsfor

punctuating their demands with politeness.

!ƭŜȄŀΩǎΨaŀƎƛŎ²ƻǊŘΩfeature offers positive

reinforcement when a child asks nicely. For

example,ά/ŀƴyou pleasetell me the capital of

hƘƛƻΚέwill be met not onlywith the answer,but

Alexa will add something like, ά.ȅthe way,

thanks for asking so nicely.έSimilarly, Google

HomeΩǎforthcomingΨtǊŜǘǘȅtƭŜŀǎŜΩfeature will

remind kids to "say the magic word" before

complyingwith their wishes.

are changing the ways families listen, shop,

inquire, control, play, and consumecontent in

their homes. And they are becoming

increasingly integrated into ŦŀƳƛƭƛŜǎΩdaily

routines.

Opportunities are deep and wide for brands

and developerseager to extend IPs and grow

relationships with parents and children.

Speakersare, at the end of the day, another

media platform and distribution channelready

to house new content and unique experiences

that enrichŦŀƳƛƭƛŜǎΩlives.

Beforewarned,however,that a litany of privacy

and child development questions still exist.

While tech giants will continue to evolve in

response,marketerswill need to embracethe

unknownτin much the sameway families are.

In nearly 19 million U.S. homes, the newest
guestis indeeda speaker. Thesesmart speakers


